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Gener al comment s

I n connection with this upUmlde)of the Reference Docun

f Theonfpanyd refers to Parrot.
T Therodpdo refers to the Company and:

1 Its subsidiaries from its Drones / Connected Devisegment Parrot Drones S.A.SRarrot
Asia Pacific Ltd, Parrot Shenzhen, Parrot, Inc., senseFly, Pix4D, Airinov, EOS Innovation and
MicaSense, Inc. (company not included in the basis for consolidation at September 30, 2015);

1 its subsidiaries from its OEM AutomotigegmentParrot Autenotive S.A.S., Parrot
Automotive Asia Pacific Ltd. and Parrot Automotive Shenziaeiat

9 its other subsidiaries: Chez Parrot S.A.R.L., Parrot GmbH, Parrot UK Ltd., Parrot Iberia S.L.,

Parrot Italie S.r.l., Parrot ANZ Ltd, Parrot Japan K.K. and Parrot Shr8ateS.
Certain figures in this Update are expressed in 0 I
U.S. dollarso ($bn), fAmillions of U.S. dollarso (
off to the nearest decimal.

mi |
$ M)

Investors are urged to pay careful attention to the risk factors descriligfthpterl V. A Ri sk f act or so
Reference Document arthapterl | | A Ri sk factorso of this Update bef ol
or more of these risks were to occthis could have an adverse effect on the Group's activities, condition and

financial results, or its ability to achieve its objectives, as well as on the value or price of the Company's shares.
Furthermore, other risks that have not yet been identifiedenot currently considered to be significant by the

Group, could have a similar adverse effect.

This Update contains informati on ¢ onc-leakingi statgmetnthe Gr ou
particularly inChapterV A Busi ness amChaptesitX aflemfy@r mati on on trends
indications are identified by the use of the future or conditional tenses or by fdoe#idg terminology, such

as fNconsider o, ffenvisiono, it hinko, Bdimatedexpbdbet o,
Awould | ikeo, imayo or other similar ter ms. Such inf
the Group considers to be reasonable. They may to change or be amended as a result of various uncertainties
relating in partular to changes in the economic, financial, competitive or regulatory environments. Moreover, if

some of the risks described @hapterl V. fiRi sk factorso of Chamerl Rdf efirRei nscke
factorso of this Upda tddbe likeb toémpaciothe Gaip's activdids in pagticulatand s wo L
its ability to achieve its objectives. Moreover, the achievement of these objectives is based on an assumption for

the success of the strategy described in in Section 6.6 of the Referencedbbcas updated b@hapterV
ABusiness and strategyo of this Update. The Group do
objectives set out in this Update will be achieved.

This Update also contains information relating to the marketcangbetitive positioning of the Group and its
competitors, particularly i€hapterv’”- iBusi ness and strategyo. This inforn
by external sources. However, the publicly available information that the Company considersliabbe ras

not been verified by an independent expert and the Company cannot guarantee that a third party using different
methods to collate, analyze or calculate market data would obtain the same results. The Group does not offer any
commitments or anyssurances concerning the accuracy of such information.



. Responsibility for this

1.1. Person responsible fothe Update

Henri Seydoux, Chairman and Chief Executive Officer
174178 quai de Jemmapes5010 Paris

1.2. Statement by the person responsible fathe Update

A hereby declare that, having taken all|l reasonabl e
Update is, to the best of my knowledge, fair and accurate in all material respects and free from any omissions
that could alter itsubstance.

| certify that, to the best of my knowledge, the condensed consolidated interim financial statements for the nine
month period ended September 30, 2015 have been prepared in accordance with the accounting standards
applicable and faithfully redict the assets, liabilities, financial position and earnings of the Company and all
companies included within the scope of consolidation, and that the management report forithentingeriod

ended September 30, 2015, describe@hapterVil of this Update, gives an accurate reflection the main events
during the first nine months of the 20fiBancial yearand their impact on the financial statements, the main
transactions between related parties and a description of the main risks and uncertaihigesefoaining three

months of the year.

| have obtained a completion letter from the statutory auditors confirming that they have completed their work,
in which they indicate that they have verified the information relating to the financial positiorinandidl
statements given in this Update and that they have reviewed the Update as a whole.

The report prepared by the Companyds statutory audit
interim financial statements for the ninenth period eded September 30, 2015, described in Section 14.2 of
this Update, does not contain any observationso.

Paris, November 13, 2015

Henri Seydoux
Chairman and Chief Executive Officer



I.Sel ected financi al |l nf o

The historical financial informatioselected by the Group and presented hereafter is extracted from the Group's
consolidated financial statements for the nine months ended September 30, 2015 prepared under IFRS and as set
out in Secti on I Accduntig rules ahe methidd this &pdate . This note det
methods retained for the preparation of these consolidated accounts.

2.1. Selectedfinancial information s
These financial informatiols must be read alongside thmnsolidatedfinancial statement®of the Group
presented in Chat e r XI'Vv fAFinanci al information concerning t

e a r n iofrthis §pdate

Condensed income statement

2015/ 2014 as

Revenues 163500 218092 +33%
Gross margin 85.836 102240 +19%
% of revenues 52% 47%
Income for ordinary operations® -3.347 -3.738 +12%
% of revenues -2% -2%
Non-recurring items -780 745 -196%
EBIT -4.127 -2.993 -27%
% of revenues -3% -1%
Net income, Group share -5.544 -3.947 NA
% ofrevenues -3% -2%
Non-controlling interests -254 985 NA
2.1.2. Revenues
ua K Q1 Q2 Q3 Q4
2015 Revenues 71.002 69.240 77.849 NA
2014revenues 47919 51.947 63.635 80.371
2.1.3. Revenues and EBIT for each product range
Consolidated account§ | FRS ( U Drones Automotive Connected devices  Other
2015 revenues, 9 months 109.4 96.3 11.0 1.4
2015 EBIT, 9 months -5.1 7.5 -3.8 -2.3
% of revenues -4.7% 7.8% -34.7% NA
2014 revenues, 9 months 45.8 108.2 8.1 1.4
2014 EBIT, 9 months 0.2 3.3 -5.4 -1.5
% of revenues 0.4% 3.0% -66.6% NA
2.1.4. Condensed balance sheet
u K Dec, 31 2014 Dec, 31 2015 2015 /02014
as %
Goodwill 39.952 48.300 +21%
Norcurrent assets 60.553 66.810 +10%
Current assets 210157 195735 -7%
Total assets 310663 310845 0%
Shareholders' equity 183813 158011 -14%
Non-controlling interests -880 389 -144%
Non-current liabilities 28.809 44751 +55%

of which, longterm financial debt 5.189 11.882 129%



Current liabilities 98.920 107.693 -9%
of which, shoriterm financial debt 7.308 1.166 -84%

Total liabilities 310663 310845 0%

Condensed cash flow statement

(%)

Cash and equivalents year-start 54263 70,338 +30%
Cash flow from operations 7,917 8,800 +11%
Working capital -6,925 -24,381 +252%
Net cash flow from operating activities 516 -18,574 NS
Cash flow from investment activities -14,881 -15,460 +4%
Cash flow from financing activities 12,826 6,036 -53%
Cash and equivalents year-end 55,652 44,960 -19%
Other currenfinancial assets 25,740 13,000 -49%

Net cash position 81,392 57,960 -29%




LRI sk f actor s

The Group's risk factors are described in Chapter IV "Risk factors" of the Reference Document. This
information remains accurate, as of the date of this Update, subject to updates and additional details included in
the information presented in Chapter TRisk factors" of the Update. Each of the risk factors described below
specifies if it is an update of a risk factor appearing in the Reference Document or if it is a complementary risk
factor to those appearing in the Reference Document.

3.1 Specific risks for the Group and its structure

3.1.1. The Group relies on resellers for the sale of its retail products. The problems affecting
these resellers and the changes relating to their purchases or to the associated decisions
may have a material impact on the Group's bginess as well as on its operating results.

This risk factor updates the risk factor described in Section 4.1.4 of the Reference Document.

The Group relies above all on resellers (retailers, wholesalers) in order to sell and to distribute its ret#sl, produc
particularly for its Drones business, rather than using its direct or specialized distribution channels. Pricing,
guantities and volumes, frequency, shelving, advertising or special offers, among other things, are regularly
subject to negotiations amdodifications with each of these resellers. If one of these resellers were to reduce its
purchases from the Group or to significantly change the terms of their relationship with the Group, this could
have an adverse effect on the Group's business, situegigults or its ability to achieve its aims.

The overall economic situation or that of the Group's markets in particular, as well as other factors that could
have an adverse effect on these resellers (such as trading difficulties, the restructuring of the resale sector, the
closing of stores or finamal difficulties), may have an adverse impact on the Group. If said resellers were to
experience a downturn in their business for any given reason, this could have an adverse effect on Group's
business, situation, results or its ability to achieve itsaim

3.1.2. The Group may encounter difficulties in achieving the repositioning of its Automotive
business

This risk factor updates the risk factor described in Section 4.1.5 of the Reference Document.
In recent years, the revenue of the Automobile businessxpasienced a progressive decline.

During the 2014 financial year, the revenue of this business decreased by 11% compared to that of the previous
financial year. As of September 30, 2015, the revenue of the Group's Automotive business decreased by 6%
compaed to the same period of the previous financial year.

Over the 2010 financial year, the Group decided to develepoard Infotainment technologies within the
framework of a medium to higend positioning, adapted to its expertise and to its size, ier aodserve the
long-terms needs of manufacturers. During the 2014 financial year, the Group acknowledged the time required
for new models of connected vehicles to emerge, involving profound changes in the automotive industry, and
launched a strategic re in order to identify the best conditions for ensuring the development of this business.
This strategic review particularly led, during the 2015 financial year, to the conversion of the Automotive
business into a subsidiary within Parrot Automotive. Tbgelopment of said business of the Group strongly
depends on the launch of certain key contract, over the coming years, given that for such contracts, car
manufacturer do not guarantee the volumes ordered to the Group or the effective starting date of mas
production. The Group's efforts in this direction may prove ineffective, and as a result, the revenue of its
Automotive business may not recover or continue to decline, which could have an adverse effect on the Group's
business, situation, results or igability to achieve its aims.

3.1.3. The Group may encounter difficulties in integrating the acquired companies and in
implementing its external growth strategy in the Commercial Drones market

This risk factor updates the risk factor described in Section4tdf.the Reference Document.

Within the framework of its development strategy, the Group implements an external growth policy by acquiring
companies.

Therefore, since 2011, the Group acquired the following shares: (i) 100% of the capital of the companies
Varioptic and DiBcom, respectively specialists of digital optics and digital mobile radio/television (and which



were merged within the Company); (ii) 61.87% of the capital of senseFly, 55.67% of the capital of Pix4D,
59.03% of the capital of Airinov49.0%% of the capital of EOS innovation, 56.33% of the capitdfmaSense,
and 45% of the capital of Iconem, which are all specialized in the Commercial Drones sector.

The Group plans to continue its external growth strategy on the market of Commercia.Drone

There is no guaranteeing that the Group will be able to successfully integrate the acquired companies, or acquire
and generate the planned synergies, revenues or other benefits, or that the Group will not incur unanticipated
costs or liabilities relatbto these acquisitions. In addition, there is no guaranteeing that the Group will be able to
identify or to perform the acquisition of new companies. The failure to integrate the acquired companies or
difficulties in identifying and acquiring new targetsay have an adverse effect of the Group's business,
situation, results or on its ability to achieve its aims.

3.1.4. The Group's results are seasonal and strongly depend on the sales performed during
the fourth quarter

This risk factor updates the risk factdescribed in Section 4.1.12 of the Reference Document.

The Group generates a significant part of its revenue during the fourth quarter of each financial year, due to the
importance of the sales of the Group's products performed during the end of theligear eriod. Therefore,

the Group's revenue for the fourth quarter of 2014 represented 33% of the Group's total revenue for this same
year. As a consequence, a decline in the Group's revenue during the fourth quarter of a financial year may have
an advese effect on the Group's business, situation, results or on its ability to achieve its aims, for the entire
financial year in question.

In particular, the occurrence, during this period, of unforeseen events with an adverse effect on the purchasing
pattens of the Group's clients or resellers, the demand for its products or the Group's ability to serve its clients or
resellers, could have such adverse effect.

It is specified that, as the end of the year holiday period approaches, the Group carriesxtarsive review of
all of the events under its control that may have an impact on its ability to distribute its products to its clients or
resellers.

3.2. Risks relating to the Group's business sectors

3.2.1. The Group is dependent on the context of the markets iwhich it operates, economic
conditions and the pace of adoption of new technologies by the different audiences
the Group is targeting.

This risk factor updates the risk factors described in Section 4.2.2 of the Annual Report.

The Group is a new technologgtor. The level of sales of products and technology solutions is influenced by
the economic situation of the principal markets in which the Group operates, particularly by the economic
situation in Europe and the United States where the Group generstesfrits sales.

Indeed, in periods of economic downturn, the purchasing decisions of consumers or investment decisions in
professional new technology may be dictated by specific considerations and are likely to be revised downwards.
Particularly, consumers may decide to devote more of their spendings on necessities or goods and products
considered as priorities, and defer or cancel purchases of innovative technological products such as those sold by
the Group.

The level and pace of sales growthtteé Group's products and solutions, be tRetail Drones (41% of Group
revenues as of September 30, 2015), Commercial Drones (9% of sales Group revenues as of 30 September
2015), Automotive products and solutions (44% of Group revenues as of SeptemBei3Por Connected

Devices (5% of Group revenues as of September 30, 2015) also depend on the pace of adoption and penetration
of technologies proposed by the Group, as well as the marketing price of these products and solutions, all of
which can be nedaely impacted by an adverse economic environment.

Adverse economic conditions in the principal markets of the Group or a pace of adoption or penetration of
technologies offered by the Group lower than anticipated could adversely affect the busingss, pesilts of
operations, or on its ability to achieve its aims. In this respect, the Group believes that its diversified positions,
both in terms of its offer that different geographic markets in which it operates, allows, to some extent, to
allocate hese risks and limit their effects.



3.2.2. There is no guaranteeing that theRetail Dronesor the Commercial Drones business will
developed as expected, or that the Group will take these new market opportunities

This risk factor is a complementary risk factothose appearing in the Reference Document.

The Group currently intends to devote significant resources and efforts in order to capitalize on its technology
and further penetrate and develop Retail Dronesand the Commercial Drones markets. The Grompsiders

that these markets provide development opportunities. However, these markets are still emerging and evolving
(including with regard to potential customers and their expectations). As a consequence, the Group's efforts to
benefit from these mark&tdevelopment opportunities may prove to be inconclusive or fail to meet expectations,

in particular if the markets were not to develop as planned, which could hadverse effct on its business,
situation, its results or on its ability to achieveaiss.

In addition, the development process of new products and services for these markets involves, by its very nature,
uncertainties and significant risks, including (i) risks related to competition and to the entry of new stakeholders
on these marketgji) risks resulting from the Group's products not achieving the expected success among
customers or resellers, or being considered less satisfactory or less efficient than those of current or future
competitors of the Group, (iii) risks resulting frometiGroup being unable to develop or maintain specific
distribution channels for its products, or (iv) risks resulting from the Group being unable to develop new
products to meet the new requirements of customers or resellers. The materialization of Himosiskmay have

an adverse impact on the Group's business, situation, results or on its ability to achieve its aims.

3.2.3. The Group cannot anticipate the development or the positioning of its current or future
competitors, and may be unable to compete with #m

This risk factor is a complementary risk factor to those appearing in the Reference Document.

Due to the emerging nature of the markets of Rle¢ail Dronesand of the Commercial Drones markets, the
competitive environment within these markets is ndtwell established, and the Group cannot anticipate the
development or the positioning of its current or future competitors.

Furthermore, insofar as the markets of tRetail Dronesand of the Commercial Drones are currently
characterizing by low barriets entry, new entrants (for example, those with a popular product idea) may access
these markets and rapidly become an important source of competition for the Group's products.

A certain number of stakeholders of different sizes have already committeatiteting products that are either
directly competing with those of the Group, or products that could compete with the Group's products in the
future on the markets of thRetail Dronesand the Commercial Drones segments. In particular, the Group is
alrealy facing direct competition from other global players on the markets oR#iail Dronesand the
Commercial Drones markets, such as the companieliddg Innovations Science and Technology Co (DJI) or

3D Robotics. Renowned players on other markets (such as Go Pro (camera), AeroVironment (military drones),
Trimble (topography) have also stafttto develop on the markets Bitail Dronesor Commercial Drones or
announced their intention to do so.

These current or future competitors may possess more advanced technologies or greater financial resources than
those of the Group, which the Group n&hoose to use or to invest, in the skerm, in developing Retail and
Commercial Drones. These competitors may also be able to respond to the changes in consumer preferences or
be more successful than the Group when launching their new products.

If the Group were unable to compete with its current or future competitors on the Retail or Commercial Drones
markets, this could have an adverse effect on the Group's business, situation, results or on its ability to achieve
its aims.

3.2.4. The marketing of the Group's products may be impacted if the wireless
communications operators did not provide the required wireless services

This risk factor is a complementary risk factor to those appearing in the Reference Document.

The Group's success partly depends on thaaiyp the accessibility, the reliability and the frequency of the
wireless data networks provided by wireless communications operators on which its products operate. The
growth in demand for wireless data access may be limited if, for example, wirefessunations operators

were to cease or to significantly reduce their activities, and where unable to provide services that customers
consider necessary or useful at reasonable prices, were unable to maintain an appropriate capacity to meet the
demand fomwireless data access, were to delay the development of their wireless networks and services, or were
unable to offer and maintain reliable services. In particular, the Group's future growth depends on the successful
deployment of next generation wirelesstal networks provided by third parties, including networks for which

the Group currently develops products. If these next generation networks were not deployed or widely accepted,



or if their deployment were delayed, there would be no market for the psoithat the Group develops to be
used on these networks. The materialization of the risks mentioned above may have an adverse effect on the
Group's business, situation, results or on its ability to achieve its aims.

3.2.5. The Group may face risks relating to aderse legislative and regulatory developments
regarding the civil drones sector

This risk factor updates the risk factor described in Section 4.2.9 of the Reference Document.

Regulations applying to the use of civil drones (which coRetail Dronesand Wmmercial Drones being
commercialized by the Group) do not exist or are in the process of being drawn up in certain countries where the
Group markets its products. In other countries, including certain ones where the Group generates a large part of
its revenue, especially certain Member States of the European Union (and more specifically France) and the
United States, the use of civil drones is regulated. However, said regulations are currently either in their infancy
or under revision. In any case, duethe emerging nature of the civil drone market and the novelty of the legal
issues relating to this market, applicable regulations (even when they exist) are characterized by elements of
uncertainty.

In France, most of the regulations which apply to civilreés are provided for under the French Transport Code
(Code des transpornsthe French Civil Aviation CodeCpde de l'aviation civileand, above all, two Decrees

issued by the Department of Transport on 11 April 2012. In its Report entitesstr deslrones aériens civils

en France : enjeux et réponses possibles de 'Eiasented on 21 October 2015, the General Secretariat of
Defense and National Securitgdcrétariat général de la défense et de la sécurité natipoalesiders that the
regulationswhich apply to civil drones must be subject to legislative and regulatory developments, particularly
regarding the clarification of the users' obligations and raising awareness among users in order to avoid misuse
(for example, by informing or training ess).

At European level, Regulation (EC) No 216/2008 of the European Parliament and of the Council of 20 February
2008 on bn common rules in the field of civil aviation and establishing a European Aviation Safety "Agency
limits its application to droneweighing over 150 kg., which does not include the products sold by the Group.
However, the Reportch safe use of remotely piloted aircraft systems in the field of civil aviatib25
September 2015 calls for an amendment of the abovementioned Reg(E&ioNo 216/2008, by eliminating

the 150 kg limit so that the European Union may regulate drones. Said report specifically emphasizes the need to
the guarantee the right to the protection of privacy and personal data.

In the United States, regulations the flying of drones ("Unmanned Aircraft Systems") are still in their infancy,

and mainly result, for the time being, from the recommendations published in February 2015 by the Federal
Aviation Administration ("FAA"), competent body in this area. Regardingnes for professional use, the user
must either obtain prior approval from the FAA, or obtain an exemption on the basis of Section 333 of the FAA
Modernization and Reform Act of 2012. Regarding recreational drones, correspondingritateédronesof

the Group, their owners are not subject, at the time of this Update, to a reporting obligation or to the prior
approval of the FAA. Nevertheless, the FAA must present on 20 November 2015 at the latest, a registration
system for the owners of recreationabies in order to adapt the regulatory framework before the end of the
year holidays. In addition, both in the case of drones used for professional purposes and recreational drones,
users must comply with several obligations related to the use of drones&mple: place of use, altitude and
maximum speed).

The entry into force of new regulations, particular in the states mentioned above, may require:

A for the Group, changes in its products, which could generate an increase in manufacturing costs or
selling prices, or limit the opportunities for innovation. The Group may also be required to obtain new
regulatory approvals for the launch of new products. In this context, it is difficult to predict the
authorizations that may be required in the future, ihme heeded and the costs linked to the costs
associated with obtaining said approvals, and there is no guaranteeing that the Group will obtain them;
and

A for the users, new requirements, for example regarding training, registration or insurance, wiich coul
reduce the demand for the Group's products.

The repeated misuse of civil drones may also entail regulatory changes imposing new restrictions on the
characteristics of the drones that may be marketed or on their possible uses.

Although it is difficult at this stage to predict the terms of future regulations, the entry into force of regulations

imposing changes to the characteristics of current or future products of the Group, of the obligations for
obtaining approvals, or additial restrictions on the terms of use of the drones marketed by the Group may have
an adverse effect on the Group's business, situation, results or on its ability to achieve its aims.



3.2.6. The Group may face commercial returns in the area oRetail Droneswhich are hard to
predict

This risk factor is a complementary risk factor to those appearing in the Reference Document.

In the area ofRetail Dronesthe Group faces commercial returns not arising from quality issues in certain
countries (including in certaiof its main markets), due to local commercial practices. Given the emerging
nature of this market, said returns remain hard to predict, as far as their volume or their frequency is concerned,
particularly with the launch of new product ranges or the dstabent of business relations with new resellers.

If the Group was to incur a larger number of returns of this kind of product than expected, this could generate
significant additional costs (in particular regarding customer support, logistics for tHe afepaoducts or

changes to product characteristics) or an unanticipated decrease in the expected revenue, which could have an
adverse impact on its business, situation, its results or on its ability to achieve its aims. The Group strictly
monitors on aegular basis the functioning of the different markets on which it markeRettsl Dronesin

order to assess this risk and the ways in which it could be limited.

3.2.7. Any significant disruption of its information systems may affect the Group
This risk factoris a complementary risk factor to those appearing in the Reference Document.

The Group increasingly depends on its information systems to operate its websites, offer its services and sell its
products, process its transactions, respond to the demandstofmers and users, manage its supply chain and

its stocks and ship its products. As a consequence, any significant failure or disruption (including following
malicious acts) of the Group's information systems may cause delays in its supply chain,ldst®gsan the
collection, transmission and the processing of information relating to orders of customers or resellers, as well as
delays in delivering products of the Group to resellers or clients.

In addition, if changes in technology were to render @reup's information systems obsolete or if said
information systems proved to be insufficient to manage the expected growth of the Group's activities, the risk of
failures or disruptions mentioned above occurring may grow.

In the event of a failure or a disruption of this nature occurring, in particular during the end of the year holidays
during which the Group generates an important part of its revenue (see also Section 3.1.4 of this Update), the
Group may experience an mease in costs, claims from clients or resellers, a loss of earnings in the event of not
performing the relevant sales or said sales being cancelled, and overall, a decrease in demand for its products,
which could have an adverse effect on the Group's\bsisj situation, results or on its ability to achieve its aims.

3.3. Financial risks

3.3.1. Foreign exchange risk
This risk factor updates the risk factor described in Section 4.3.1 of the Reference Document.

The Group is exposed to two kinds of foreign exchange wkch may have an impact on profit or loss and
equity. On the one hand, risks related to conversion, for the purpose of preparing the consolidated financial
statements, the consolidated foreign currency accounts of the subsidiaries with a functienalyadifferent

from the euro, and on the other hand, operational risks on the operating flows or of a financial nature and not
denominated in foreign currency for the functioning of the bodies.

As of 30 September 2015, over half of the Group's revenuastlail of its sales costs and around 10% of
operational expenditure are denominated in US dollars or associated currencies, which leads the Group to be
exposed to the fluctuations of said currency compared to the euro.

In order to limit the impact of thehange in the US dollar on its profitability, the Group has been developing
sales denominated in this currency since 2006.

As of 30 September 2015, 11.5% of cash and of other current financial assets of the Group is in US dollars or
associated currencies.

The table of risksensitivity below displays the impact of a 10% appreciation or depreciation of the euro against
the other currencies on the amounts of customer receivables, debts to suppliers, and financial instruments used
for hedging purposes. It alspecifies the way in which this impact would be reflected on the accounts:



(in thousands of euros)

As of Septembre 30, 2015

10% appreciation of currencies

against the euro

10% appreciation of the euro
against other currencies

Impact on the Impact sur le
profit and loss | Equity impact compte de Equity impact
account résultat

Trade receivables 2,465 - -2,017 -
Other  receivables attached , 754 617
participating interests
Debts to suppliers -2,834 - 2,319 -
Derivative financial instruments - - - -

The Company has carried out two forward purchases of 5 million Swiss francs with a maturity date on 15 March
2016 and 2 million Swiss francs with a maturity date on 15 April 2016 in order to partly cover the reciprocal put
and call option agreemerits senseFly securities (denominated in Swiss francs) in the second quarter of 2016.

3.3.2. Interest rate risk

This risk factor updates the risk factor described in Section 4.3.2 of the Reference Document.

The Group's interest rate risk management policy irgtdndimit the risks related to rate fluctuations on the
drawdowns on variable rate credit lines. The Group adopts a policy which consists in ensuring that all or part of
the exposure to fluctuations of the interest rates or the borrowings is at fixed Thee Group implements
interest rates for the purposes of hedging the drawdowns on variable rate credit lines.

Lastly, the cash pooling also implemented in order to optimize the management of cash flows within the group
contributes to reducing interest rate risks by repatriating surplus cash to certain subsidiaries and by optimizing
the investment of available cash

3.3.3. Risks on treasury shares and participating interests

This risk factor updates the risk factor described in Section 4.3.3 of the Reference Document.

The Company holds treasury shares in accordance with the share repurchase program authorized bglthe Gener
Meeting of shareholders.

The share price of the Company has been historically subject to sharp fluctuations, both up and down. Said
fluctuations, which may continue to occur, depend on many factors, such as the financial performance of the
Group, the ihancial performance of the sector, technological innovations, and, overall, stock market
fluctuations. As of 30 September 2015, the value of treasury shares reclassified as equity capital amounts to
8,187 for 372,070 shares, hence an average price2d2euros. In case of change of the share price,
shareholders' equity would be impacted.

At the date of this Update, the Group holds the following participating interests:

- 49.05% of the company EOS INNOVATION (initial participating interest in 20187006%,
increased in July 2015);

- 45.00% of the company Iconem;
- 9.93% of the company DELAIR TECH; and
- 1.60% of the company NETATMO.



3.3.4. Liquidity risk and counterparty risk
This factor updates the risk factor described in Section 4.3.4 &tdference Document.

The management of liquidity risk is centralized by the Group's Financial Department. This overall cash
management for the Group provides the opportunity to compensate the internal cash requirements and surpluses.

The Group's financingolicy seeks to guarantee the liquidity required to finance the Group's assets at all times,
to meet its shotterm cash requirements and enable its development both in terms of duration and in figures, at
the lowest possible cost.

The Company carried ouat specific review of its liquidity risk and considers that it will be able to face future
commitments.

A Financial assets as of 30 September 2015

Counterparty risk represents the risk of financial loss for the Group in case a customer or a counterparty to a
financial instrument failed to fulfill its contractual obligations. For the Group, this risk essentially results from its
trade receivables.

The net book value of the financial assets represents the maximum exposure of the Group to credit risk. As of 30
September 2015, maximum exposure to credit risk is presented as follows:

- trade receivables: 063.4 M (within the nor mal
- other receivables: 025.7 M;

- ot her current financi al assets: al13.0 M; and
- cashandcashqui val ents: 045.0 M.

Over the nine first months of the 2015 financial year, the Group's policy has been to reduce counterparty risk by
distributing investments within leading banking institutions and with different maturities, while providing
regular monitoring.

With regard ¢ counterparty risk of trade receivables, a provision for doubtful receivables is recorded, which may
correspond to the entire amount or a portion of the amount, determined according to the probability of
recovering the receivable amount.

Credit risk is maitored within the Group by theTtésorerie & Credit ManageméehDepartment. The Group
monitors the payment deadlines of its subsidiaries monthly, and records the receivables that it considers
irrecoverable.

In order to protect itself from credit risk attterefore hedge its risk of nggayment, the Group has implemented
recovery procedures and blocked customers' accounts.

A Coface policy guarantees the na@tovery of receivables of certain French and foreign customers of the
Company situated in zones™and "2" (respectively covering the countries of the OECD and the rest of the
world in accordance with the criteria established by COFACE) for the sale of products of the company, Parrot
Inc., Parrot Asia Pacific Ltd., and Parrot Automotive SAS. The dltimeoguarantee amounts to 90% guaranteed

net receivable excluding VAT.

A Financial liability as of 30 September 2015
As of 30 September 2015, financial liability is mainly made up of the following elements:
- noncurrent financi al ovedrtdss ocfr eidlilt. 9i ndt (debt onh

borrowings and other financial debts for al. 6
- current financial debts for 0a1.2 M (debts t ow:
and other financial debts for G40.2 M).

Debt towards creditinstitutions

In March 2015, the Company terminated a Ul0 M |l oan a:
Furthermore, in June and July 2015, the Company performed the early redemption and terminated two loan
agreements (which had been subjeat dr awdowns for a total amount of 08.
hedge agreements to mitigate the interest rate risk relating to the abovementioned loan agreements.

On 24 July 2015, the Company implemented a new syndicated loan for a total amountt 50 M f or us ¢
drawdown, in order to finance its external growth operations. This agreement will expire on 20 June 2022, and
the applicable interest rate is indexed on timadhth Euribor.



On 4 August 2015, the Company performed the first drawdowin bn s cr edi t line for G11.
Company has implemented a new agreement to hedge its exposure to interest rate risk related to the fluctuations
of the 3month Euribor. The first drawdown mentioned above was entirely hedged at a fixetl 0284% until

its expiration in June 2022; this wild!l al so be the co
and U010 M in the second quarter of 2017) associated
Pix4D.

Within the framework of the implementation of this syndicated loan, the following covenants must be respected:
1 A leverage ratio (net financial debt / consolidated EBITDA) below or equal to 1.00x at each annual
closing date;
1 Gross cash, as appearingonghe ar t er Il y financial statements, of a
T Consolidated EBI TDA as of 31 December 2015 above
As of 30 September, the borrowing and debts with credit institutions are structured as follows:
T Borrowings: 0Ul10.8&m momwe tthhai®.®R8 Kear and 0932 K
T Fair value-3mBfK;ahche swap: U
9 Shortt erm use of credit lines: 011 K.
Borrowings and other financial debts

They correspond to the Oséo advance received by Varioptic originally redeemabli8eiptember 2010. Said

advance at a zero rate has been rescheduled by a rider of 28 September according to a timetable running between
30 September 2012 and 30 June 2016. As of 30 Septemb
(for less than oa year).

As of 30 September 2015, the fair value of the Os®o
account the probability of repayment of the advances, resulting from the probability of success of the financed
projects, and the updating ofish flows on the basis of a representative rate for the cost of the debt (Euro
Industrial BBB., average maturity of 5 years, namely 4.5%).

As of 30 September 2015, there are five loeign conditional loans (government loans to support young
companies):

$§ two at senseFly for a total amount of 120 thousand Swiss Francs; and
§i three at Pix4D for a total amount of 409 thousand Swiss Francs.

As of 30 September 2015, a redeemable advance at zero rate at Parrot Automotive of BPI France within the
framework of theFELIN (Futur Equipement LTE Intégré avec virtualisafioproject, seeking to develop

integrated circuits and next generation equipment for 4G conndetddes in particular for the automotive
sector, for ul, 162 K. S afoud anrudl instatmermrs betlear June B0O&8 andeJdne e ma b |
2021.

Other debt

As of 30 September 2015, the Group recorded within its consolidated accounts, in consideration for its equity
capital, a debt relating to its reciprocal put and call agreements for E=cafithe senseFly, Pix4D, and Airinov
companies. The reciprocal put and call agreements for senseFly securities, which will reach maturity during the
first semester of the 2016 financial year, may be subject, in the event of being exercised, to payniesaid
financial year. The reciprocal put and call agreements for Pix4D and Airinov securities will respectively reach
maturity during the 2017 and 2019 financial years (please also refer to Section 5.1.1.2 of this Update).

3.3.5. Risks related to off balancesheet commitments
This risk factor updates the risk factor described in Section 4.3.5 of the Reference Document.
The main off balance sheet commitments of the Group as of 30 September 2015 are the following:

- a pledge agreement of a financial securities account, on all of the Parrot Automotive shares, for an
amount of uau3s5.5 M, as of 24 July 2015, granted
syndicated loan mentioned above;



- aguarantee of the Comparin favor of a supplier, as a guarantee for the contractual commitments of
its subsidiary Parrot Asia Pacific Ltd amounting to $27 M;

- a supersedeas bond for a principal amount of $11 M, as of 29 June 2015, to guarantee the suspensive
effect of the appedbdged by the Company in the dispute versus Drone Technologies; and

- future payment commitments relating to operating lease agreements (staggered between 2015 and 2021)

for a total amount of 02.1
3.4. Legal risks
3.4.1. Risks related to the Group's intellectual prgerty
3.4.1.1. Claims from third parties considering to hold rights over certain technologies or data

operated by the Group

This risk factor updates the risk factor described in Section 4.4.2.4 of the Reference Document.

The Group's success mainly depends omgtemd dynamic research and development activities, which allows it

to develop new technologies (particularly inventions and new software). However, the Group cannot guarantee
that certain technologies do not infringe intellectual property rights heldily parties, such as patents or
copyright licenses of software, despite the fact that said technologies are developed internally.

Furthermore, the Group integrates a number of technologies of which the industrial property rights are held by
its commercil partners, who grant the Group operating licenses for said technologies and which way also
infringe the intellectual property rights of third parties.

Within the framework of the activities it develops, the Group may also come to hold and use centaiatiah
and data collected during the use of its drones.

In the event of a claim by a customer, a user, a partner or any other party purporting to hold rights over a
technology, information or data collected or used by the Group, the latter, if saidshaBde on valid grounds,

may have to sign a license and, as the case may be, pay license fees. If thev&ronable to conclude a

license agreement allowing it to exercise these rights, or if no license can be obtained within reasonable trade
conditions, the Group may be required to modify its products or its type of services to no longer use the
technology, the information or the data in question, failing which it would face legal claims.

The Group is regularly contacted by third parties claiming otd hintellectual property rights over the
technologies or the data that the Group uses.

Within the framework of the legal proceedings brought against the Company and/or certain of its subsidiaries, if
the Group (i) were unable to defend itself in satigfgc conditions, or were to incur significant costs for its
defense, or (ii) were forced to conclude a license agreement for the use of intellectual property rights, or (iii)
were forced to modify its technology and its products in question, or (iv) skeakk to trade the products in
guestion, this could have an adverse effect on the Group's business, situation, results or on its ability to achieve
its aims.

Readers should refer to Section 14.4 of this Update for a description of the intellectualypdigmutes
opposing the Company and/or some of its subsidiaries to third parties.

3.4.2. Risks related to the Group's products

3.4.2.1. The Group may be subject to claims regarding the liability or the guarantee of products that
could entail significant costs

Thepresent risk factor is a complementary risk factor to those appearing in the Reference Document.

The Group generally grants a 12 to@énth guarantee period for all of its products (36 months for some of its
automotive products). The Group's guarante&iges for certain restrictions, including the fact that in principle,
it only covers product repairs and returns.

If the Group were to experience a higher number of guarantee activations or product returns, this may generate
significant additional costs r{i particular regarding customer support, logistics for the recall of products or
changes to the characteristics of products).

Furthermore, in the event of a defect in the Group's products, the latter cannot exclude the possibility that users,
resellers or other parties having suffered damage challenge the restrictions of the Group's guarantee and/or seek



to engage its liabilityfor example by claiming that the Group is responsible for omissions or inaccuracies within
the content of the operating instructions for its products, or for failing its duty of advice. Said claims may lead to
litigation.

In the event of there being serfodefects in the Group's products that cause damage to property or personal
injury, the Group may also have to face the resellers' refusal to sell, a decrease in demand from its clients, and
overall sustainable damage to the reputation of the Group dhdttof its products.

As a consequence, the materialization of the abovementioned risks may have an adverse impact on the Group's
business, situation, results or on its ability to achieve its aims.

3.4.2.2. The protection of the personal data collected by theiGroay be affected

The present risk factor is a complementary risk factor to those appearing in the Reference Document.

Within the framework of its activities, the Group collects personal data regarding the users and the customers of
its products, in partular by means of the applications used to implement its marketed products (for example,
whenever the user has to register online to download the applications required to use the product). Access
security, confidentiality and the protection of personabdaty be affected by malicious activities (hacking,
intrusion or sabotage) or defaults (materials, human errors, supplier problems) relating to the operating systems
or to the relevant software. The Group could then be exposed to claims from usersroei@jstgunctions or

fines from the authorities in charge of the protection of personal data, which could have a negative effect on the
Group's business, situation, results or on its ability to achieve its aims.

3.5. Insurance and risk coverage

3.5.1. The Group's insurance policies may not entirely cover the damages resulting from the
risks to which the Group is exposed and the Group may not be covered regarding
certain risks

The present risk factor is a complementary risk factor to those appearing in the Referenogebbo

The Group has implemented a hedging policy for the main risks related to its business and that may be insured at
reasonable prices, subject to exclusions, guarantee limitations and franchises usually imposed by insurance
companies on the market. Wever, there is no certainty that the amount of the damages incurred will not exceed
the thresholds of the Group's insurance policies.

The Group's insurance level may be insufficient to entirely cover all of the losses it may experience as part of its
busness, and the insurances covering these risks may no longer be available in the future. Due to its fabless
model, the Group may experience uninsured financial losses following material damages to the facilities of its

subcontractors.

Given the uncertainegulatory context, "terrestrial” insurers are reluctant to insure civil drones with standard
"civil liability" insurance policies, which limits the Group's ability to negotiate in favorable conditions. A
specific aviation policy, with terms that tend tolbss favorable than those of a terrestrial policy, may have to be
implemented for certain drones due to their technical characteristics and/or their use. In addition, the Group may
be unable to obtain insurances under comparable conditions in the future.

The Group may be significantly affected if it were to experience losses that are not entirely covered by its
insurance policies and said policies may have a significant adverse impact on the Group's business, financial
situation or results.



V.l nf or manhcenning Parrot

4.1. History
The information below completes the table in Section 5.1.5 "History" of the Reference Document.
Year Events
2015 CES: Parrot unveils a new infotainment system (RNB 6), two new MiniDrone models (Pat
Rolling Spiderand® ar r ot Jumping Sumo), demonstrates

commercial quadricopter) and expands its range of connected devices (Audio: Parrot Zik Sport

garden devices (Parrot Pot and Parrot H20)

Inmarsat certifies the Parrot Bebop drdoelive use on its networks

Porsche chooses Parrot for its Rear Seat Entertainment (RSE) infotainment solution

Parrot shares eligibler the Equity Savings Pldior Small and Mid sized companies @EA-PME in
2015 French)

Parrot Inc. sets up in S&mancisco

Parrotdés Bebop Drone achieves French civil

A new generabn of connected robots comidgly 2015

Parrot further expands its civil drone business: majority acquisition of Airinov andrE@®ation

Launch of the Parrot Zik 3: Everything a headset should offer

Retail Dronesnew distribution agreements in the USA (Target and AT&T)

CommerciaDrones new stakes iMicaSenseand Iconem

4.2. Investments

4.2.1. Investments carried-out
BetweenJanuary 1, 2015 and SeptembeyZl5 the Group has made the following investments:

- Intangible investments, excluding goodwill, amounted. 2%  with 4935 accounting for capitalized
R&D (IFRS rules); and

- Tangible investments amounted t7@8

On July, 172015, the Group acquired an additional 11.99% stake in the company EOS Innovation and now
holds 49.05% of the capital. The price of the acquisition was 2%(@urchase of shares of minority investors).
EOS Innovation is consolidated as of Aiggy 12015, according to the equity method.

On July 24, 2015, the Group acquired additional 35.77% stake in the company Airinov and now holds 59.03%.
The price of the acquisition wassD7  (subscription to a capital increase fod®  and purchasefehares
from minority investors for #11 ). Airinov has been fully consolidated since Augus?015.

On July 24, 2015, the Group acquired an initial 45% stake in the company Iconem for an amag®® of 1
This participation is not consolidated aisdecognized in the balance sheet as a financial participation.
4.2.2. Investments underway

On October 9, 2015 the Company has acquired an additional stake in an American company, MicaSense, for
6.591 and now holds 56.33% of the capital.

4.2.3. Future investments

At the date of this Update, they are no significant investment project underway.



V.Business and strategy

5.1. Business

Founded in 1994 by Henri Seydoux, the Company is a French technology firm that has a strong international
focus and has successfully adapted its business model over the years.

Headquartered in Paris, the Company employs more than 950 people worldwideeaity half focused on
research and development, and it generates the vast majority of its sales on international markets. The Company
has been listed on Euronext Paris (FR0O00403828BRRO) since 2006.

Pioneering the identification of tomorrow's teclowes, the Company initially developed its business around
handsfree communication systems and infotainment solutions for the automotive industry, a market on which it
has a leading position today.

After the Company s | P O, the Gro@p hds gradualtiiversified its activities, developing and selling retail
products in the connected devices sector, focusing in particular on audio and gardening products with a view to
exploring a range of innovative technologies.

Since 2009, the Group has also stattedesign and sell drones, benefiting from the research work carried out
by its Innovation Lab.

Building on its success on thetail Drones market, the Group is developing its drone offering for commercial
markets, combining a range of advanced solutésnsnd hardware, software and services.

As a result of these gradual changestail Dronesand Commercial Drones represented around 56.3% of the
Groupbs revenues at September 30, 2015, compared with

The international scalachieved by the Group is reflected in the countries where its products are sold, as shown
on the following chart:

|

The table below presents the recent evolution of revenues from each activity:

Consolidated IFRS revenues

in millions of euros and % of Q3 2014 Q3 2015 9 month 2014 9 month 2015
revenues

Automotive 32.8 52% 30.2 39% 1082 | 66% 96.3 44%
Retail* 10.9 17% 16.7 21% 38.3 23% 43.3 20%
Key accounts/OEM 21.9 34% 13.5 17% 70.0 43% 53.0 24%

Drone | 277 | 44% | 444 | 57% | 458 | 28% | 109.4 [ 50%



Consumer 24.2 38% 38.8 50% 36.7 22% 90.1 41%

Commercial 3.5 6% 5.6 7% 9.2 6% 19.3 9%
ConnectedDevices* 2.7 4% 2.7 3% 8.1 5% 10.9 5%
Audio 2.3 4% 2.4 3% 7.1 4% 9.9 5%
Other connectedevices 0.3 1% 0.2 - 1.0 1% 1.1 1%
Others 0.5 1% 0.6 1% 1.4 1% 1.4 1%
Total Group 63.6 | 100% | 77.8 | 100% | 163.5 | 100% | 218.1 | 100%

* Plug & Play Revenues which were included in the Connebmdcessegment until December 31, 2014, were reclassified in the Retail
Automotive segment as of January 1st, 201%hénabove table, the 2014 revenues have been restated to include the Plug & Play revenues
in the Retail Automobile segment.

The table below shows an analysis of the consolidated revenues of the Gregmphy

9 mo. 2015 9 mo. 2014 9 mo. 2014
EMEA 85,691 87,556 77,172
AMERICA 36,208 34,808 25,267
ASIA 22,473 16,534 17,484
Retail Products 144,372 138,898 119,923
Key AccountsProducts (1) 73,719 104,973 115,227
Total Group 218,092 243,871 235,150

(1) Key Accountproductsmainly include Key accoun@EM Automotive and Commercial Drones.

5.1.1. Drones

< History: Parrot, civil drone pioneer

The Group has pioneered the development of civil drones, launching_the
Parrot AR.Drone 1.0 for consumer markets in 2010. Initidégigned to

offer a new form of Augmented RealigR) video gaming, this J‘
smartphoneontrolled device proved very popular with consumers for its
ability to take photos and film their activities.

Building on this initial success, which has been a key faoéhind the
emergence of a new industry, the Group has capitalized on
technological expertise to support the development of a comprehe
range ofRetail Drones. Alongside this, in the emergi@gmmercial Drone
sector, the Group has successfully keat upstream to identify commerci
applications for its products, as well as startups developing some o
most innovative solutions.

Change in drone revenues
CAGR 2012014: 30%

Consumer Drones

Commercial Drones 109.4
83.0 19,3
12.5
42 .4 42.1 45.9
227 27.9 0.7 Gl 9.2 705 90,1
41.7 35.8 36.7

2010 2011 2012 2013 9M 2014 2014 9M 2015



5.1.1.1. Retail Drones

< Retail Drone market

The Group has a key position on the rapidly develofatpil Dronemarket, which, withCommercial Drones
(market presented in Section 4.1.1.2 of this Update), is one of the two civil drones segments.

The Group has been a driving force behind the emergence of growth Rethié Dronemarket, particularly

since 2014 withits range of MiniDrones. This market is made up of Connected Toys, represented by
MiniDrones at Parrot, and Flying Cameras, like the A.R. Drones and Bebop DronRefileDronemarket is

estimated at 321 in 2015 and is expected to see average annualgt h ( AiAAGRO6) of around
now and 2020, when it is expected to represent dwet.$ .

The following table presents the estimated growth rates and amounts for tHeetail Dronesmarket for
2015 to 2020:

$M 2015 2016 2017 2017 2019 2020 AAGR
Total 321 551 960 1,191 1,357 1,533 37%
Flying Cameras 170 364 640 827 949 1,092 45%
Connectedoys 151 187 320 364 408 441 24%

Source: Oliver Wyman consultancy.

< At September 30, 2015, RethillDmnetgment pahetd WEly wp A46% Bomon t he
September 30, 2014. In 2014, the Group genem@t®ED.5in revenues on thRetail Dronesegment, with
96% growth versus 2013.

Competitors on th&etail Dronemarket

In the Connected Toys sector, firms such as Syma, Sphero, Ubsan ande®/at®ady sell products that are
becoming similar to th&®etail Dronedeveloped by the Group (but their technological content is currently less
advanced).

In terms of Flying Cameras, the competition is more intense, faced with the products sold byibd), (C
3DRobotics (USA) and Yuneec (China). In addition, new players such as GoPro have announced plans to enter
the market within the next few months, with products that are very similar to those offered by the Group in terms
of prices. However, the Grougelieves that it will be able to stand out from its competitors thanks to the fun,

Il i ght wei gnkotn eadon dof efiadRbthil Rranesasfwellias tlseir brand image.

To date, the Group does not have reliable statistics concerning the volumets gblchby its competitors, but it
believes that it has a strong position on these markets, particularly the Connected Toys sector.

< Group products

Following its breakthrough in thRetail Dronemarket, the Group has sought to develop drones that arg¢easy
use, very light and linked to the smart (Retallbmnegcosyst
are in line with an industrial and commercial approach chosen on account of their interdependence.

Easeof-use is based on a dual approdeinstly, Parrot's drones are controlled using a flagship technology for

the 21st century: smartphones and tablets. In a world dominated by imagees and videosas illustrated by

the success of social media, drones are opening up the field of, wvisibrselfiesmoving beyond arm's length.
Secondly, the control interface and piloting actions are based on standard smartphone uses, and particularly the
many videogames available, ensuring that they can be instantly understood and adopted by users.

Lasty, by sourcing its main components from the smartphone sector, the Group is able to benefit from two of
this industry's specific features: its continued drive for increasingly miniaturized, lightweight end products and
its focus on economies of scale. Fkinables the Group to sell products with lowtedated risks for consumers

and optimized cost prices. It is also able to take on board the market's rapid growth thanks to components that
are very widely available.

Following the A.R. Drone, the first dne for the truly consumer market, the Group has capitalized on its success
to expand its range with:
< Parrot MiniDrones:

This differentiating strategy continued to move forward in 2014, with the first MiniDrone models launched
during the summer. Ultralightiery easy to use and priced considerably lower than current consumer drones, the



MiniDrones are aimed primarily at children and teenagers. Released during the second half of 2014, the
MiniDrones were a flagship product for the emfdyear holidays in paidular. More than 550,000 MiniDrones

were sold in 2014 and, by September 30, 2015, the Group had sold a combined total of 1,037,000 MiniDrone
units since their launch.

Although differentiating, the MiniDrones are also in line with several objectives mapgeby the Group and
offer extensive synergies with its range of prosumerGomdmercialDrones.

By opening up widespread access to drones, which were previously restricted to hobbyists or audiovisual
professionals, the Group's strategy is helpimglrive the market's expansion. The Group has also been the
driving force behind the emergence of a genudratail Dronemarket, on which it believes that it has a strong
position and on which it is achieving more and more commercial success in both Eurdperttindmerica.

This specific product positioning supports the brand and loyalty strategy for a young target audience that is set to
grow in a world where drones are going to become a growing part @bdtay life.

With its extensive user base, the Grasialso well positioned to analyze their uses and ultimately optimize its
products' performance, continuously improving their reliability and efficiency: these continuous performance
improvements are possible thanks to the piloting applications downloaatedsmartphones which, when
connected to the internet, transmit data on their use to the Group. At this stage in the technologies' development,
all feedback from clients provides an opportunity to improve products, from their industrial design to their
software core. All these factors are helpbodgurther strengthen the technological foundations around which the
Group is developing its expertise; this strong position could prove to be even more strategic if civil drones
follow the same miniaturizatiorpproach as other higiech products.

Lastly, the high volumes generated on this market will help bring down cost prices and free up additional
financial resources that will immediately be reinvested in R&D and marketing for the next generations of
producs, particularly for professionals.

Building on their success, the range of MiniDrones was extended at the end of the first half of 2015.

< Parrot Bebop Drone:

The launch of the Parrot Bebop at the end of 2014, aimed primarily 'atdhsumel market, illust at es Par r ot €
strategic development approach, focused on lightweight, verytbayh designs, while continuing to offer

affordable prices. In addition to being easy to control, the Parrot Bebop has 1080p HD filming capabilities with
digitally stabilized mages, as opposed to mechanically stabilized devices (articulated arm). This patented
proprietary technology, which is currently unique on fRetail Drone market, notably requires graphic

processing in the processor core itself. The Parrot Bebop weigdtsléiss than 400g and is able to produce
cinemaquality video for a price from 500 to 800 euros.

< Retail Dronessold by the Group at October 31, 2015:
Parrot Bebop Drone
Recommended sales price: U499
- Lightweight and safe
- Full HD video, digitallystabilized on 3axes
-14 megapixel #Afisheyeod
- First Person View (FPV) piloting
- MIMO 802.11ac wifi connection
- 180° vision

- "Return Home" feature and GPS navigationgpp
purchase)

- Freeflight3 app on 10S and Android

Parrot BebopSkycontroller
Recommended sales price: (

The Parrot Skycontroller consists in a remote control
Bebop with a strong Wi amplifier, and a smartphones
tablet dock and a HDMI video output to connect with FI
glasses. Under good conditions, it makes it possible to r



Parrot Bebop Drone Skycontroller
Recommended

Parrot AR.Drone 2.0 Elite Edition
Recommended

Parrot AR.Drone 2.0 GPS Edition
Recommended

Parrot AR.Drone 2.0 Power Edition
Recommended

Parrot MinidronesJumping Sumo
Recommended

a range of up to 2km i the Bebop

Version with:

- Parrot Bebop Drone and 3 batteries

- Parrot Skycontroller.

The Parrot Skycontroller is a remote control for the
Bebop with a powerful wifi range extender, as well ¢
a smartphone and tablet dock, and HDMI video out
for easy FPV glass pairing. Under good conditions,
makes it possible to reach a range of up to 2km witl
the Bebop.

New color rangesmatt black or 3 camouflage colors
- -HD 720p Camera;

- Preregistered acrobatic flight figures ("flig")

- 2 pairs of bladescluded;

- Lithium-lon rechargeable battery (12 min flight tim

Limited edition with:

- Parrot AR.Dron&.0 Elite Edition Sable

- Rechargeable Lithiuron battery (up to 12 minutes
flight time)

- Parrot Flight RecorddiGPS module)

1349

- New matt black body

- 36 minutes flight time with Datteries

- Set of matt black blades fitted as standard

- Further 3 sets of blades in other colors

- High-capacity battery: +50% longer flight time

0159

- The Jumping Sumo is capable of jumpiregtically
and horizontally up to 80 cm

- Lasts up to 20 minutes

- Speed of 7 kmph and ability to avoid any obstacle
its path by pivoting 90 °/180 °

- 640 x 480 pixel wideangle camera

- Video transmitted with WiFi 802.11ac to
smartphones or tablets

- FreeFlight 3 free app for I0S and Android



Parrot MinidronesRolling Spider

Recommended sales price:

Parrot Minidrones Airborne Cargo Drone

Recommended sales price:

Parrot Minidrones Airborne Night
Recommended sales pride:l 2 9

Parrot Minidrones Hydrofoll

Recommended sales price:

Parrot Minidrones Jumping Race

- Available in 3 colors and customizable

a499

- Indoors and outdoors, fly up to 18 kmph

- Able to be piloted with a flick of your fingers thank:
to the FeeFlight 3 free app for IOS and Android

- Takes photos (300,000 px) with the embedded,
vertical minicamera

- Freefall takeoff

- Bluetooth Smart technology, V4.0 BLE

- Available in 3 colors and customizable

- Range of up to 20 meters

- 8 minutes oflying time (6 minutes wittits wheels)

- Available in 2 models Mars and Travis and
customizable

- Sturdy and shock resistant, this unique drone can
instantly customized.

- Maximum distance: 20 m.

- FreeFlight 3 free app available

- Embedded mincamera

- Take aerial shots with the embedded vertical mini
camera

-32 MB flash memory

- 300,000 pixel snapshot VGA (480x640).

- Available in 3 models Swat, Blaze and MacClane
and customizable

- Equipped with two powerful LEDs with adjustable
intensity, this agile, lightweight drone is ukstable
and easy to pilot

- Fly your drone very easily via Bluetooth and
FreeFight 3

- The FreeFlight 3 app offers intuitive control from
your smartphone or tablet and connects to your
Airborne Night Drone with Bluetooth® Smart.

- Maximum distance: 20 m.

- FreeFlight 3 free app available

- Embedded mincamera

- Take aerial shotwith the embedded vertical mini
camera

-1 GB flash memory.

-300,000 pixel snapshot VGA (480x640).

- Available in 2 models NewZ and Orak and
customizable

- The Hydrofoil is a hybrid dronwith sophisticated
propellers for moving on fresh water and in swimmil
pools

- Embedded mincamera

- Fly your drone very easily via Bluetooth and
FreeFlight 3

- The FreeFlight 3 app offers intuitive control from
your smartphone or tablet and connectgdor Drone
with Bluetooth® Smart.

- Take aerial shots with the embedded vertical mini
camera

-1 GB flash memory.

- 300,000 pixel snapshot VGA (480x640)

- Available in 3 models Jett, Tuk Tk and Max- and



Recommended sales price: L customizable

- Fast, energetic and ultsdable, this dashing drone
sports large tires for racing

- Adapted for high speed

- Thanks to the WiFi network generated by the dron
itself, connect your Jumping Race to your smartpha
or tablet,and control it with the FreeFlight 3 free apg
compatible with iOs and Android.

- Maximum range: up to 50 meters in frield
conditions

- FreeFlight 3 free app available on the Apple Store
and Google Play Store

- Immersive experience

- Equipped with a widangle camera lens that live
streams video on the piloting screen

- VGA video / pictures (640 x 480 px).

- 4GB internalmemory to record videos and photos.

Parrot Minidrones Jumping Rac - In 3 models: Diesel, Buzz et Marshall

R il pricel: ' . . . .
ecommended retail price:9 9 4 - Rapid, energetic and very stable this witty drone

equippedwith a powerful led allowing to film in lowel
light conditions

Equipped with sound ability to record sound or talk
through your robot from your smartphoneadset

- Thanks to the WiFi network generated by the drt
itself, connect your Jumping Race to your smartph
or tablet, and control it with the FreeFlight 3 free a
compatible with iOs and Android.

- Maximum range: up to 50 meters in fréeld
conditions

- FreeFlight 3 free app available on the Apple St
and Google Play Store

- Immersive experience

- Equipped with a wid@angle camera lens that liv
streams video on the piloting screen
- VGA video / pictures (640 x 480 px).

- 4GB internalmemory to record videos and photos.

< Pricing strategy focused on innovation

The Group strives to develdpetail Droneghat are lightweight, eagp-use and affordably priced, with a range

of innovative and differentiating features (audio and voice, night vision, use on water, digitally stabilized
images, etc.), aiming to generate interest among consumers. The Group, mdnc apply temporary
promotional offers on certain products, generally strives to maintain sales prices for its products throughout their
lifespan and, to achieve this, it prefers to add new features (e.g. different versions of the AR.Drone 2.0). If
innovations were no longer enough to maintain and even increase sales prices, and the sources of margins dried
up, the Group may prefer to stop producing and selling the product in question, rather than lowering its sales
price. The levels of margins targeteldcamake it possible to clear any unsold stock on secondary markets or
websites with sales at preferential prices for consumers.

5.1.1.2. Commercial Drones

< Commercial Drone market

Since 2012, the Group has regularly consolidated and strengthened its position @ontimercial Drone
market, and it considers that it is now a benchmark on this market. The Group has effectively capitalized on its
brand image and technological expertifgusing primarily on three segmentsnapping, precision farming,



and inspection / surveillande on which the Group has quickly and successfully rolled out adapted solutions
(drones, sensors, software and services).

The Commercial Dronenarket is develping very quickly, driven by several key factors:

- Rapidly evolving technologies in line with professionals' expectations;
- Diverse usesand
- Productivity gains made possible by these products.

The Commercial Dronemarket includes drones designed for prdfess use, as well as tirosumersegment
(covering users such asbbyists midway between the world of consumers and the professional world).

Between 2015 and 2020, t®mmercial Dronenarket is expected to grow fronbil.4 to nearly $n5.6, with

an AAGR of 32%. Currently driven primarily by drones for audiovisual use, the market's future development is
expected to be based on growing use by certain industries such as mapping, precision farming, and inspection
and surveillance. The market's growthxpected to be relatively consistent across the three main continents: the
Americas, Europe and AsRacific. Lastly, the expansion @ommercial Dronesgs also expected to encourage

the development of adapted software and sensors. The Group believéslibald be able to capitalize on its

unique positioning to profit from the market's growth.

The following table presents the estimated levels of growth from 2015 to 2020 for the main segments on the
Commercial Dronenarkets:

$M 2015 2016 2017 2017 2019 2020 AAGR
Total 1,384 2,225 3,092 3,911 4,718 5,595 32%
Law enforcement / public safe 49 80 112 144 177 213 34%
Precision agriculture 205 358 538 732 945 1.197 42%
Mediaand entertainment 417 642 852 1,028 1,178 1,324 26%
Retail 24 40 59 77 97 120 38%
Inspection and monitoring 263 435 623 812 1,008 1,229 36%
Surveying and mapping 150 227 296 350 393 431 24%
Prosumer 222 351 481 599 712 831 30%
Education 55 91 130 169 209 254 36%

Source: Marketsandmarkets

The Americasregion currentlyrepresentsnearly two thirds of theCommercial Dronemarket, thanks in
particular to audiovisual drone use. Strong growth is expected across all the regions, with the market to triple as
a minimum by 2020 in each region. The following table presents tlienad breakdown of th€ommercial
Dronemarket:

Growth
2015 2020 AAGR 20152020
Europe 16.9% 12.3% 24.1% x2.9
Americas 64.8 % 66.9 % 33.1% x4.2
Asia-Pacific 12.5% 15.3 % 37.7% x5.0
Rest of the world 5.8% 5.4% 30.4% x3.8

Source: Marketsandmarkets

For the nine months ended September 30, 2015, the Group's total revenue€omihercial Dronesegment
came tod M9.3, up 111% from the nine months ended September 30, 2014. In 2014, the Group generated
U M2.5in revenues on th€ommercial Dronsegmentup 98% from 2013.

Competitors in the Commercial Drone segment

According to Marketsandmarkets, DJI was the market leadeCdarmercial Droneén 2014, followed by the
Group and 3D Robotics, which were ranked second and third respectively. DJI's leagitian peflects its
"prosumet positioning, adopted several years ago, and above all its strong presence in the audiovisual industry,

1 Source: Marketsandmarkets.



which is the largest segment on tBemmercial Dronenarket. On the other hand, DJI's position is not as strong

as the Grap on certain segments such as precision farming.

In addition to DJI and 3D Roboatics, the other firms on this market, particularly in the US, include Precision

Hawk, Aerovironment (listed on Nasdaqg) and Trimble (listed on the NYSE). These firms areisithdione
specialists that are focused on a niche application
they do not have an equivalent level of business (e.g. Precision Hawk), or they are firms whose core business is
not civil drones (gy. Aerovironment (military drones) or Trimble (surveying equipment)).

< Group products

When it was launched in 2010, the Parrot A.R. Drone immediately generated interest among many professionals:

aerial imaging, environment, security and surveillance slistsiaas well as real estate agents and architects.

Many of them immediately perceived the benefits of an affordable flying video camera to facilitate their

commercial processes.

By |l ooking at professionalso6 r
to meet them, the Group has identified innovative startups that w
developing civil drones, as well as a whole ecosystem of rel:
products in their initial phases, including software, sensors

services. The technologies developed by these companies

intended to fill the gap between satellite imaging (expensive

inaccurate), aerial imaging (expensive and unpredictable in term
weather conditions) and surveying (slow and mechanical).

Building on its industrial knowhow (component sourcing,L"““”’m“e

longstanding partnership with EMS) and its international footpri

Satellite

Resolution: 50cm / pixel
Time frame: several weeks

Avion w

Resolution: 10 - 30cm / pixel
Time frame: several weeks

Resolution: 5 - 15 cm / pixel
Time frame: immediate

through its subsidiaries in charge of distributing its produ
worldwide, the Group launched a selective external growth pol
acquiring some of these innovative young companies with a focu

verticalization, targeting three priority markets: mapping, precisiu

farming, and lastly, inspection and surveillance.

Topographe ] A

< Initial cases usingcivil commercial drones: all the following missions were completed with senseFly
drones.

Positioning a 3D building Assessing damage following a
on an actual site forest fire in Lithuania

Exploring a riverbed to establish:  Reviewing needs to replenish
water access point close to beaches in southeast England

communities displaced by the
disaster in Haiti

Counting the seal population on
Canadadés nort

modelling of the Matterhorn
(4,478m) in Switzerland

- he

t

The Group now has majority investments in four associates and a range of carefully selected technologies to
serve three target markets in priority, chosen for their potential for development over the medium term:

ec



- Mapping: the segment fo€Commercial Dronesvith integrated geographic information systems (GIS)
for the environment, mining / quarrying and city planning sectors, is estimat&tl&0 2015. This
segment is expected to see average annual growth of 24%, with the market &iréattoy 2026,

- Precision farming:the Group identified the potential of the precision farming market very early on,
made possible by the combination of drones, sensors and algorithms for conversion into agricultural
recommendations. The Group has susfidly developed a technology that is particularly vaelited to
this segment, notably through its acquisitions of the following companies: senseFly, Airinov and
MicaSense, Inc. (also see below). This segment offers one of the highest rates of grohgh on t
Commercial Dronemarket. Drone sales are estimated Bi2®5 for 2015 and are expected to reach
$bnl.2by 2020, with an AAGR of 42%

- Inspection and surveillancehe Commercial Drone segment covering inspection (civil engineering
structuresinfrastructures and facilities) and surveillance of sensitive areas (warehouses, industrial sites,
large stores), protected locations (natural sites) or accident sites is estimated at $263 milliof. in 2015
The inspection and surveillance drone marketxjseeted to see average annual growth of 36% and
reach $1.2 billion by 2020

< Group entities specialized inCommercial Drones

1 senseFly

On the date of this Update, the Group held a 61.87% interest in senseFly (acquired in 2012 NbR a
investment). Thénvestment agreements notably include cross put and call options that may be exercised in 2016
for the remaining capital, with a variable price based on the revenues and EBIT achieved by senseFly at
December 31, 2015. senseFly is fully consolidated sif¢2.2

Incorporated in November 2009, senseFly is a startup from the Ecole Polytechnique Fédérale de Lausanne
(EPFL), which has specialized in developing and sellingpkdfing minidrones for mapping, farming and
inspection. Today, the company has aroi@@ employees.

senseFly is managed by its cofounders, who hadejoth knowledge of technical and aerospace aspects, as well
as theCommercial Dronemarket and geomatics. senseFly's main assets are linked to (i) its network of
specialized and wetrained distributors, (ii) its excellent reputation with professionals, (iii) its dasyse
products, benefiting from a quick return on investment, (iv) its motivated R&D team with lesdiyeg
innovations, and (iv) its production capabilities that are in ackvafi most of its competitors.

Today, senseFly is the leading producer of fiwadg mapping drones in terms of the volumes distributed
internationally. The aim is to maintain this position thanks to the quality of its products and its level of service,
gared to professional sdé needs. | rwingadiothd, sensefly,aimsviot h t h e
establish itself on the infrastructure inspection market.

1 Pix4D

On the date of this Update, Parrot held a 55.67% interest in Pix4D (acquired ifo2@L2 N8.9 investment).

The investment agreements notably include cross put and call options that may be exercised in 2017 for the
remaining capital, with a variable price based on the revenues and EBIT achieved byfd?ixd® financial

years 2015 and®6. Pix4D is fully consolidated since 2014.

Created following more than 10 years of research by Dr. Christoph Strecha, primarily at the Ecole Polytechnique
Fédérale de Lausanne (EPFL) computer vision lab, Pix4D was founded in 2011. Today, this cortEaBipis

digital mapping specialist for loaltitude aerial image processing. Pix4D has developed software based-on next
generation algorithms that automatically combine raw images (RAW) to producelihmesional orthomosaic
models enabling extremely acete views of environments, as well as distance and volume measurements.

Inspection and mapping are key elements for many industries: mining, infrastructures, pipelines and electricity
pylons, as well as construction, civil engineering, precision farmiigthese professionals face growing
demands for monitoring, measuring and mapping in response to logistical, environmental or even regulatory
challenges (security, urban development, etc.), which have traditionally been managed with significant levels of
resources and high costs.

2 Source: Marketsandmarkets.



Today, harnessing Pix4D's software solutions, the drones can meet aerial mapping requirements with a flexible,
costeffective approach. The software is based on the unique-konewdeveloped by Dr Strecha, a werld
renowned pione€fior photogrammetry and computer vision 3D modelling. With his team, they have developed
technologies based on stereoscopics, the same concept that our brains use to build 3D images based on data
transmitted by both human eyes, making it possible to aehiéghly accurate 3D measurements using
traditional cameras.

From the outset, Pix4D has been recognized as an industry leader, providing its software solutions for the main
drone manufacturers and distributors. Confirming its commercial success, thgesasdeated by Pix4D with

other drone manufacturers represented 70% of Pix4D's total sales in 2014, compared with 25% in 2012. Its
Pix4D Mapper software is available in several versions: pro, mobile, education, business, agriculture and
consumer. Pix4D's rge of solutions is tailored to the needs of industrial firms and available in various forms,
including licenses, rental or SaaS (Software as a Service).

1 Airinov

On the date of this Update, the Group held a 59.03% interest in this company (acquiréd\fot evestment).

The management team and founders hold the remaining 40.97%. The investment agreements notably include
cross put and call options that may be exercised in 2019 for the remaining capital, with a price based on the
revenues and earnings ached by Airinov in 2017 and 2018. Airinov is fully consolidated since September 30,
2015.

Airinov, founded in 2010 by two engineers and a f ar me
drones for precisi on f agetrmankals, for demetoping fts rdhger@bnumeréiad t hr e e
Drones The company has developed a sensor and a set of data processing algorithms enabling it to obtain
groundbreaking agronomic indicators to simply, reliably and efficiently provide farmers with veng stalue

added data on their cropsd needs and health, improvin
Since it launched, Airinov has met the needs of over 5,000 farmers. Since 2014, the Airinov sensor has been

incorporated into senseFly's eBee drone. Ainn has al so buil't up a agri-Fowi ng n
droner® ) who, equi pped with an eBee AG, are able to cov

per hectare covered. In addition, these-dgrioner s are able to benefit (i) up e
easily complete the preliminary stepddre making flights over farms (2,000 flights registered with the French

civil aviation authority (DGAC) in December 2014) and (ii) downstream from its proprietary SaaS platform for
analyzing the data collected. The Airinov sensor is also being integratedll types of drones sold by rival

firms. In particular, Airinov is looking to develop its expertise in terms of services for farmers and processing the
data collected. The fAagridroned makes it @@otestte bl e t o
nearest centimeter without having to take destructive samples. The sensor records the light reflected by the plant
cover in four different bands, defined with the EMMAH joint research unit, part of the Avignon branch of
Franceods n te tfar agrieulkural iresearchi @INEBRA), making it possible to access groundbreaking
agronomic data on wheat, barley, rapeseed and corn, such as biomes®deaflex (LAI) or even chlorophyll

rates (CAB). The data analysis gives accurate statistics oftevwbés of fertilization, flowering, humidity,

weather damage, etc. The data sent to the farmers enables them to automatically and accurately adjust their
fertilizer requirements for their entire fields during the different growth phases for their crops.

Airinov generatedl M.4 of revenues in 2014, completing flights over more than 20,000 hectares during the
20132014 season. Airinov is based in Paris and also has a test farm in southwest France, where its future
projects are assessed.

1 MicaSense, Inc.

On the date of this Update, the Group held a 56.33% interest in MicaSense, Inc. (acquiredafdd.an
investment). The investment agreements notably include cross put and call options that may be exercised in 2019
for the remaining capital, with a variableiqge based on the revenues and earnings achieved by MicaSense in
2017 and 2018. MicaSense, Inc. was not consolidated at September 30, 2015 since the Group held a 35% stake
on this date.

MicaSense, Inc. was founded in 2014 in Seattle (Washington, USA) by three drone industry experts. MicaSense,
Il nc. designs advanced data gathering and processing ¢
known for its speed and performanceused by several major drone brands.

To provide fast and accurate crop health information, MicaSense, Inc. also offers ATLAS, a powerful cloud
service for the storage, processing, analysis and presentation of multispectral data. These proprietesy analyti
tools make it possible to provide tiFbased trends (water, soil, fertilizer and pests) and change maps for crops,



optimizing their management. The raw data collected by the sensors are analyzed and processed by ATLAS,
which converts them into informati that can be directly used by farmers and their existing hardware.

T EOS Innovation

On the date of this Update, the Group held a 49.05% interest in EOS Innovation (acquired fdr3a
investment). In addition, the Group subscrilzadl M convertible bondssue in July 2015. Once the bonds have

been converted into EOS Innovation shares in 2019, the Group will hold 67.96% of EOS Innovation's capital.
The investment agreements also include cross put and call options that may be exercised in 2019 for the
remairing capital, with a variable price based on the earnings achieved in 2018. EOS Innovation is consolidated
using the equity methosince September 30, 2015

Founded in 2010, EOS {vinmo V'V atnit @ , has mbdv d leo@maybwiee | | an
automated patrol rounds in warehouses and sensitive sites with a view to reducing security costs and risks, while
optimizing surveillance. ®igilante moves about and positions itself within its environment independently.

Thanks to its multipleon-board sensors (day/night camera, thermal camera-réonge detection sensor,

LiDAR), e-vigilante constantly analyzes its environment to provide instant reports on any incidents encountered,

such as intrusions, hot spot detection or displaced objetts. "flemote operator" can dispel any doubts
remotely, activate the al ar m, communicate with the p
critical points. It was released in 2014, aimed in particular at major logistics and distributien EMDS

I nnovationds new resour ces gwillalnthbeed sf doussirmaga tii o nparli orii
EOS Innovation will also be working together to develop complete -uitr@dern surveillance solutions.

< Commercial Drones, sensors andoftware sold in 2015:
| Parrot SENSEFLY SWINGLET CAM

Mapping drone (1st generation)

- Weight: 500 grams

- Wingspan: 80 cm

- Flight time: 30 min

- Cruising speed: 36 kmph

- Wind resistance: up to 25 kmph
- Radio range: 1 km

- Camera: 16 MP

- Mappingcapacity: up to 6 km2

Parrot SENSEFLY eBee / eBee AG / eBee RTK

Mapping drone (2nd generation)

- Weight: 700 grams / Wingspan: 96 cm

- Flight time: 45 min

- Cruising speed: 57 kmph

- Wind resistance: up to 45 kmph

- Radio range: 3 km

- eBee camerda6 MP

- eBee Ag sensor: 16 MP + IR, 4 band multispectral opt
with RedEdge and IR, Pix4d software delivered with NC
calculation

- eBee RTK equipped with 2 band GPS, with Rb#&sed
centimetric corrections (purchased separately)
Mapping capacity: upot10 km2

| Parrot SENSEFLY eXom (commercial launch end of H1 2015)
o > Inspection drone

- Weight: 1800 grams

- Flight time: 22 min

- Maximum speed: 29 to 43 kmph depending on flight mode

- Wind resistance: up to 35 kmph

- Radio range: 2 km

- Triple-use camera: higkdefinition images (38 MP), therm:
camera, ultrasound camera

- 1 mm per pixel at 6 m and 1 cm per pixel at 60 m distance




| Parrot Pix4Di Mapper | |

Photogrammetry software for surveyors and agriculture
7 - Software for converting drone imagé@go 3D models with
photogrammetry, for use by surveyors in all geograf

IX4 B information systems
- For agriculture, the Pix4D software also calculates a I
number of indexes based on multispectral cameras

| Parrot Airinovi AgriDrones | |

| b Sensors andervices for agricultural drones

W‘ - 7 viewpoints to improve accuracy

Pt - Reflectance signal rectification (automatic calculation of
AIRINOV [, sunbdés position)

- Wide angle with ground resolution of 5 to 30 cm per pi
(depending on the droneds

- Proprietary software for analyzing results and issu
recommendations (direct data transfer from the sensor t
tractor)

< Pricing positioning geared to the market cycle and endustomer

Sal es prices for t he Gr @rodudissare pnovidédets slients rhased os quotast i o n s
Depending on the products and solutions concerned, sales prices may range from a few hundred euros to tens of
thousands of euros. The factors influencing the sales price include the type of drones seigcssthsors

integrated and the types of software required for using the data.

< Group's minority interests in specializedCommercial Drone companies

Delair Tech(9.93% interest acquired in October 2013 dioM 1not consolidated, recorded on the balancetshee

as a financial investment): this Toulousa&sed company is located at the heart of the French aerospace region
and designs, produces and sells aerial observation solutions usingnidbmgnce drones for industrial and
agricultural sectors. Delaifech s designed primarily for carrying out surveillance missions of linear
infrastructures (power lines, railways, inland waterways, pipelines, etc.), taking environmental measurements in
inaccessible areas and meeting requirements for mapping large areagifgLicrop mapping).

Iconem (45% interest acquired in July 2015 doM.4, not consolidated, recorded on the balance sheet as a
financial investment): this company, founded in 2013, is specialized in the digital conservation of archaeological
sites. The images and data captured uSiognmercialDrones (GPS coordinates, argalume, height, etc.) are
processed using algorithms developed in partnership with the digital sciences research institute (Inria
Rocquencourt) and make it possible to generate very accurate 3D models (1 pixel/cm). These advanced
technological capabilite make it possible to take measurements for normally inaccessible areas, in addition to
creating exact digital replicas of sites and monitoring their changes over time. Iconem, with support from Inria,
Microsoft France and the Joint InfMicrosoft Resealt Center, is rolling out its solutions with UNESCO, the
World Bank and even National Geographic.

5.1.2. Connected Devices

The Connected Devices business groups together revenues from the audio products (Parrot ZIK) and other
connected devices (Parrot FLOWER POWERId to consumers through the distribution networks and online.

At September 30, 2015, revenues from Connected Devices caimilthy compared witlii N8.1 at September
30, 2014 (+35%). This growth is attributable entirely to the good performances by the Parrot Zik 2.0
headphones, while Flower Power sales have remained stable.

In addition to these two products, the Connected Devices business includesups Gnoovation Lab. In this
laboratory, three to five small teams of two to four engineers look into technologies and uses, while working on
developing prototypes that could represent tmrgn sources of growth or new products relating to current
activities.



In autumn 2015, the Group also launched sales of the Parrot ZIK 3.0 headphones, which include new features
compared with previous generations, such as new colors, improved design, wireless chargingfi ldGalityi

and optimized intelligent noiseancellation. These innovations help the Parrot ZIK headphones to stand out and

are in |line with the Groupds pricing policRetalf ocused
Drones as presented in Section 5.1.1.1 of this Update). On a highipetitive audio headphones market which

includes major global brands (e.g. Bose, JBL, Sennheiser and Sony), the Group has successfully designed a first
class product that is appreciated by consumers and the media, that, through its innovative featlgsigrand

benefits from a higlend positioning and stands out from other similar products.

The range of products offered by the Connected Devices business will certainly be further strengthened in 2016,
particularly with new connected devices for plantsr@®aPOT and Parrot H20), as well as a sports version of
the ZIK headphones, all presented in 2015.

5.1.3. Automotive
The Group's historical business, the Automotive segment groups together:

- Revenues from installed handsfree kits (Parrot CK and Parrot MKi ramge)nfotainment products
(Parrot ASTEROID range);

- Revenues from Plug&Play products (Parrot Minikit range) sold through the distribution networks to
consumers;

- Revenues from Bluetooth, digital music and infotainment solutions sold directly to manufactuder
their OEM suppliers (Key Account Automotive).

Following several years of success, based on global leadership for automotive Bluetooth solutions (market share
of up to 80% in 2011 for retail automotive productsource GfK), the Group has made sfgaint investments

to offset the commoditization of Bluetooth technologies by focusing amaiirinfotainment technologies. The

pace at which these technologies are being adopted is currently being held back by the automotive industry's
innovation cycle ath the deployment of fourtbeneration telecoms networks (to work under optimum
conditions, incar connectivity is better suited to 4G networks).



< From Bluetooth handsfree kits to a complete infotainmenplatform

Historically the market leader faraditional incar handsfree telephony, Parrot has been planning ahead for the
car's onrboard digital revolution since 2009 and has deployed major resources to develop a complete
infotainment platform, particularly with:

- The acquisition of 100% of DiBcomtapital in July 2011 fod M2 Yacduisition of shares far M5.9
and net debt buyback for arouddM 2), enabling the Group to benefit from a dedicated leadiyg
technology for mobile digital radio and television.

- The development of a seventh generatd the Parrot chip, the P7, bringing automotive, connectivity
and telecoms needs together.

- The development of a new Andrelichsed software solution compatible with the high quality and
reliability standards demanded by the automotive industry.

- The creabn of a platform for downloading specially designed automotive applications: the
ASTEROID Market.

The Group is capitalizing on its longstanding connectivity, signal processing and digital music expertise to
position itself on the infotainment market segmnehat covers the convergence of drivagpistance
technologies and entertainment technologies for drivers and their passengers.

In one device, the infotainment solutions developed by Parrot combine traditional and digital radio, navigation,
warnings abut dangerous areas, mobile digital music (online or on multimedia device) and a growing portfolio
of useful applications for drivers, as well as handsfree telephonynai. parrotasteroid.cojn All its features

are internetonnected through smartphongsijoritized and adapted for Hcar use, and include integrated
advanced signal processing and voice recognition
intellectual property portfolio.

Linux an>=301>

e [E] @ 2>

= Compliance with quality S
Telecoms expertise geared to h s Apps tailored to the in-car

the in-car environment environment
Knowledge of consumers’

Coverage of all user scenarios expectations

Direct or private-label sales

Through i1its new fAPar r oandis HigesRDdhds anulimediaaonhectisity éxpettiseo n s
Parrot is positioning itself to lead the field on this significant and growing market.

The infotainment market is still emerging: few industrial solutions are in mass production and the técdinolog
choices of auto manufacturers and OEMs are still very varied. In time, the global infotainment market targeted
by Parrot will represent around 100 million units, equivalent to the number of car radios currently sold on an
OEM or aftermarket basis, ahwill be offered at higher prices than the current solutions.



Change in Automotive revenues
B Key accounts (OEM)
B Retail (installed kits and plug and play)

2247
208,3
1917
175,2
160,3
1444

1271

I 43.3
2008 2009 2010 2011 2012 2013 2014 2015 (3Q)

In 2014, Automotive revenues camettdl44.4 , representing 59.2% of the Group's revenues. The Automotive
business is down 17.5% from the previous year, in line with the transition to infotainment solutions, reflecting
the gradual withdrawal from contracts for previous generation products.

This trend slowed down during the first nine months of 2015, with revenues contracting 6% M08.2at
September 30, 2014 to \6.3.

The Group has developed a comprehensive range of quality infotainment solutions, illustrated by:

- Its participation in theOpen Automotive Alliance, which unites together leading groups from the
automotive and technology industries and aims to integrate the Arsysiiim into vehicles (Android
Auto). The Group, with Nvidia and Freescale, is one of the only new technology tfirfnave been
invited to join this organization, led by Googénd

- The quality of the first manufacturers that have adopted its infotaingnériions: Volvo, McLaren,
Chrysler, Honda.

To this date, the Group has a total of nine contracts, with fiveadly in production and four scheduled to move
into production by 2017, for which the stages to customize the solutions are underway, financed largely by the
automotive clients.

5.2. Competitive advantages

The Group believes that its main competitive advantagess follows:

5.2.1. Brand renowned for its reliable and innovative products

Widely recognized for having successfully developed outstanding technologicalHavevinitially for telecom
equipment for the automotive world, then for drones, the Group has built up a very strong reputation for
innovation and reliability. In particularthe Group has proven its ability to combine highly technical
components, easa-use and the universal nature of its products. These sound foundations in terms of its brand
and its ability to create uséiendly interfaces with phones, then smartphores/e enabled the Group to
successfully attract and engage large numbers of consumers around new marketsRateli Bsonesand
Commercial Dronesas well as audio products (e.g. Parrot Zik headphones).

5.2.2. Advanced technologies and strong R&D expertise syprting the commercial success of
its products

The Group stands out from the competition by capitalizing on its R&D team of over 500 people, renowned for
its software development and programming expertise, enabling it to build up an extensive porgalients.



For over 20 years, this team has successfully developed technologies adopted from the ecosystem for phones
then smartphones (GPS, accelerometer, gyroscope, MEMS (Microelectromechanical Systems), wifi, etc.) to find
new commercial opportunities, aeown by the changes in the scope for the Group's business sincalh894.

expert signal processing, voice recognition and chip design capabilities built up by the Group's teams are
particularly renowned.

With its highly technological content, each nemgtuct is also designed around a set of specifications helping
ensure the commercial success of products, such as:

- Capacity for sales on a wide scale;

- Target gross margin of a minimum of 40% ;

- Availability of the main componentand

- Presence of thieatures that are the Group's hallmark, i.e. lightweight,-easge design.

5.2.3. Ability to launch benchmark products for new uses on the growing drone market

The Group has played an essential role in the emergence RétaiéDrone market, on which it waene of the
very first firms, particularly with its launch of the A.R. Drone in 2010, and it has successfully grown and
developed this market with new products, including its MiniDrone and Bebop Drone ranges launched in 2014.

Building on the Parrot brandteputation and the powerful technology developedRetail Drone the Group
offers a range of innovative products and services for diverse professional uses, such as mapping and precision
farming, two markets with recognized potential for development.

5.2.4. Flexible organization based on a proven ability to develop new markets and adapt to
their growth

Over the last 20 years, the Group has proven its ability to adapt and develop its range of solutions in line with
market expectations, even preempting them,kbaam its flexible, efficient organization based on:

- R&D: aresearch office that has built up extensive kimow in terms of continuous improvements and
innovation for the products sold by the Group;

- Production: a fabless model that is basedassemblers with which the Group has longstanding
relationships, enabling it to quickly bring innovative products into production on a large scale, with the
Group's strong sourcing, logistics, production monitoring and quality control capabilities;

- Distribution: an extensive and growing network, enabling the Group to distribute its products
worldwide, with complementary distribution channels: (i) consumer electronics retailers (e.g.
Brookstone and Target (USA), Fnac (France), Media Markt (Spain, Germéyhline distribution
specialists (e.g. Amazon and Apple), (iii) telecommunications product distributors (e.g. Orange
(France), AT&T (USA)), and (iv) automotive specialists (e.g. Norauto and Feu Vert (France), Halfords
(UK)). Globally, the Group has aajor distribution network, with over 12,500 points of sale and 300
internet sites.

Since the markets started to develop Ratail Drones and Commercial Dronesthe Group has successfully
deployed and adapted its organization's resources in ordentbéuéfit from the opportunities opening up with
these new markets. The Group is confident that its organization will be able to continue adapting to the rapid
changes on these markets in order to help drive their development, as a leader.

5.2.5. Unique positioning throughout the drone market's value chain

The Group believes that it is one of the only operators on the market to séidiattand Commercialproducts
and services, enabling each one of them to benefit from their respective assets:

- RetailDronesare benefiting from the technological expertise develope@€&@nmercial Drones
- Commercial Dronesre capitalizing on the return on experience linked to millions of useReil

Drones ensuring that they are highly reliable, with quicker developrtierds and optimized design
and production costs.



On theCommercial Dronenarket, the Group is positioned across the entire value chain, from drones to sensors,
software and related services. On the precision farming market, the Group's range of sdustoaies the
extensive commercial synergies supporting the Groupds

- senseFlysells the eBee AG, a flying wing which, unlike quadricopters, is particularlysuetd to flying
over large areas of farmland and combines a long batterwiih effective wind resistance;

- Airinov (Europe) andMicaSense (USA) sell highperformance sensors and data processing and
recommendation services for all the players in this sector;

- Pix4D sells its Pix4D mapper software to @&bmmercial Drondirms.

5.2.6. Proven track record and knowhow for acquiring and integrating companies

The Group has successfully implemented an external growth policy targeting innovative firms positioned on the
Commercial Dronenarket, and offers one of the most advanced range of@mutn this market segment.

For each of the companies acquired over the last three years, the Group has acted as a genuine accelerator. In
particular, the Group has successfully provided them with the capital required for their development, as well as
the operational organization that is crucial for their successful transition to an industrial scale.

Thanks to the successful investments in senseFly, Airinov and Pix4D, the Group's teams have shown their ability
to identify, far upstream, companies withlyr differentiating technologies that can be deployed on an industrial
scale. In addition, the approach adopted by the Group to increase its capital interests in these companies by
linking the founders and managers' exit conditions to the commercial enatiopal performances achieved has
helped maintain the entrepreneurial approach around which the Group has built its success for more than 20
years.

5.2.7. Development model combining innovation and profitable growth

Since the Comparlys ,IthB Group has provets ability to deal with changes in the markets and develop its
business on new markets, while maintaining a balanced financial profile (EBIT and cash flow), despite making
significant investments, including R&D investments.

This financial performance Isuilt around the strategic choices with its operating model:

- effectivecontrol over setting its sales prices;

- activemanagement of product lifecycles;

- useof components produced on a large scale;
- fablessmodel; and

- carefulselection of partners and distutiors.

This model has made it possible to generate cash flow with the Automotive business, which has helped finance
the development of the Drone business since 2009.

5.3. Strategy
5.3.1. Drones
5.3.1.1. Maintaining an ambitious strategy for innovation and technology

The Group intends to maintain its technological lead_etailand Commercial Drongswhich it believes have

major potential for development. Large numbers of innovations will gradually be proposed and improved,

i ncl ud ifolloge:med ( i()d r o n eutoraabichllg follove soraething), (i) FPV (First Person View) and
immersive flight (using glasses such as OcWMys(iii) 4K (digital image definition of over 4,096 pixels), (iv)
increased flight capabilities (distance, flying time), (v) stereo imagingtdole avoidance), and (vi) hand
launcher and foldable (eas&use). These innovations are key focus areas for current developments by the
Groupbs research office and they wil/l be enhanced wi't
both users' expectations and regulatory constraints (GPS location, unique identification of drdlyezomes,

etc.). The Group intends to maintain the principles that its success has been built around, i.e. lightweight, reliable
drones that are easy toeus'he Group believes that these technological innovations, combined with a policy to
continuously adapt conditions for use, should eventually narrow the gap b&etdinDronesand Commercial

Drones.

The Group also intends to maintain its technolod&adl in the Automotive sector.



5.3.1.2. Maintaining a position as a recognized leader on thBetail Drone market

The Group aims to maintain its position as a recognized leader deth#é Drone market by implementing a
strategy for rapid sales growth based on:

1 regularlyrenewing its range with original products that continue to meet users' needs and help drive the
development of new uses. The innovations introduced with the Bebop Drone (launched at the end of
2014), including digital image stabilization (Groupteprietary technology), illustrate this;

1 implementingan ambitious marketing strategy, strengthening the financial and human resources
deployed in this area;

1 moving forward with the company's digitalization and an ambitious plan to develop the Group's own
online sales on theww.parrot.consite;

1 constantlyadapting the services offered to users, particularly in terms ofs#tesr service and quality
monitoring;

9 continuingto expand its physical and online distribution network to support the market's development.

As part of its strategic objectives, the Group plans to continue expandiRgtai Dronesranges. The next
innovatons mentioned above mainly include:

[
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5.3.1.3. Continuing to develop rapidly on theCommercial Drone market

To continue with its rapid development on tbemmercial Dronenarket, the Group aims to focus on a strategy
based around:

9 Accelerating the development of t@@mmercial Dronecosystem, which the Group has successfully
established by acquiring and integrating senseFly, Pix4D, Airinov and MicaSense, Inc. This ecosystem
is currently structured around three segments: mappingirfg and inspection / surveillance. To be
able to successfully move forward with this development, the Group intends to prepare these companies
for the markets opening up, particularly by further strengthening their commercial capabilities and
regional ceerage;


http://www.parrot.com/
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- In the short term, launching centralized platforms with additional high amdded services for
operators and end customers in the three target segments indicated above, aiming to ensure that the
Group's range of solutions can deliver produttiimprovements for numerous professions.

The next innovations mentioned above mainly include:

»  Agriculture and Mapping fixed wing
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53.1.4. Continuing with an external growth strategy on theCommercial Drone market

The Group's ability to assemble and unite together innovative companies in order to accelerate their development
and further strengthen their technological expertise is key to the Group's successCamthercial Drone
market.

The Group aims to continueaving forward with this strategy to acquire targets with similar profiles, focusing
on:

- theirtechnological expertise;
- theirbusiness expertise;
- theirmanagement team's ambition and quality;

- therbusi ness model 6s compatibility with the Group's

Alongside this, the Group may also make acquisitions ifR#tail Dronesector, depending on opportunities.



5.3.2. Automotive

5.3.2.1. Ensuring a successful transition from a cadkit offering to an infotainment offering

In 2010, the Group chose to develogcar infotainment technologies in line with a mid to higid positioning,
adapted to its expertise and scale, with a view to

In 2014, the Group acknowledged the tineguired for new models of connected vehicles to emerge, driving
far-reaching changes within the auto industry, and carried out a strategic review in order to identify the best
conditions for ensuring the development of this business.

In particular, this strategic review process led to Hinee-down of the Automotive business within Parrot
Automotive in 2015. With an independent legal structure, the AutomdivEnessnow benefits from a
clarification of its image in relation to itsiehts and partners, while being able to count on better assets to drive
its continued development.

The development of this business line within the Group is heavily dependent on the launch of certain key
contracts over the next few years. These contrdotsywhich the auto manufacturers do not guarantee the
volumes or the effective launch dates for mass production, are gradually moving into production, following a
research and analysis phase. The final contracts are scheduled to move into productiénBy 204 date, the

Group is targeting a resumption of growth in this business, after stabilizing it one year earlier. However, the
achievement of this objective will depend to a great extent on the following factors: the approach for marketing
infotainment solutions by manufacturers (optional or fitted as standard), the price of infotainment solutions set
by automotive brands, the level of interest among drivers for infotainment solutions, and the capacity of
telecoms networks to provide the quality sped€dG) needed for such solutions. Depending on the results
effectively achieved in 2017 and the prospects on this date, the Group will assess its options on this market.

5.3.2.2. Respecting the Group's profitability requirements

The Group will continue with its sitegy to maintain the profitability of its Automotigusiness with this
activity being repositioned, despite the expected contraction in revenues for this activity in 2016.

To achieve this, the Group will continue to adapt its organization and take é¢bsuras required. The
reorganization that preceded thige-down of the Automotive business helped generate new economies of scale
in particular, while enabling the Drone business to access additional commercial and R&D resources.

5.3.3. Connected Devices

Maintaining the Innovation Lab's freedom to innovate, with afesdinced approach

It should be noted that tHeetail Dronesand the resulting expansion inBommercial Droneare the result of

work carried out within the Innovation Lab over several years.slioeess of the drones, as well as the Parrot

Zik audio headphones, has clearly demonstrated the potential for growth with the Innovation Lab. Today, Parrot
would like this business' operations to gradually break even, although without restricting ibsnfrieeelxplore
innovative new technologies. To achieve this, the Group will continue to apply a selective approach, factoring in
the commercial development potential of the various projects.

5.4. Key developments since May 1, 2015

The Group's significant pressleases published since May 1, 2015 are presented below in chronological order,

with the exception of the press releases published on May 4, 2015 (Legal proceedings in the United States; the

reader should refer tBection14.4 of this Update), May 13, 20181 2015 earnings; the reader should refer to
Chapters Il, VII and XIV of this Update), July 1, 2015 (Summary of the Combined General Shareholders
Meeting of June 30, 2015; the reader should refer to Chapters \Heatidn15.1.4 and 15.2 of this Update)

July 30, 2015 (Q2 2015 earnings; the reader should refer to Chapters I, VII and XIV of this Update), August 6,
2015 (Release of the hajfear financial report; the reader can also check Chapter II, VIl and XIV of the present
Update), November 9 2015 (®mary of the Extraordinary General Meeting of November 6, 2015; the reader
should refer to Chapters VI agkctionl5.1.4 of this Update).
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Parrotdés Bebop Drone achieves French <civilonaenati on
now be used in-8 and S3 scenarios

: o o

Drones can be used for recreational purposes virtually everywhere without needing to complete any
administrative processes (excluding populated and -bpilareas, sensitive, industrial, military or airport
locations), provided that they remain in the pilotés d

Professional drone use is determined based on how the videos and data collected are themselves used. Since
2012, France has put in place regulations offering possibilities for drone operators to use images professionally,
enabling them to develop new adties. At the end of 2014, 1,191 operators were listed (source: DGAC).

The Bebop, Parrotbds | atest retail dr one, has been aw:
be used at distances up to 1,000 meters (scen@j@6in builtup aeas (scenario-S).

Ultra-light (less than 500 gr), compact, robust, remarkably stable thanks to its many sensors and equipped with a
14 megapixel Full HD camera with patented digital stabilization technology, the Bebop is generating growing
interest amog professionals.

Extremely easy to pilot, it can be combined with an optional contiiolRarrot Skycontrollei enabling it to fly
further, in line with the demands of professional operators.

Many professional operators currently use heavy drones,kititimits making it possible to carry cameras or
sensors.

Camera miniaturization has made it possible to develop lightweight drones like the Bebop that are easy to pilot,
affordable and offer outstanding quality images, opening up new possibilities for professional markets.

Operational scenarios

For the media,the Bebop Drone is opening up new live
reporting possibilities, thanks in particular to the partnership set
up between Parrot and Inmarsat, a global satellite operator.




The Bebop is controlled via wifi with the Skycontroller, which broadcasts the videsattime thanks to its

HDMI output. Software installed on a laptop computer and an Inmarsat station then transmit the streams to a
geostationary satellite, which sends them back to an Inmarsat base on the Gheunthges can then be sent to

any TV channel broadcasting centers around the world.

For inspecting and monitoring buildings the Bebop Drone g
makes it possible to observe detailed elements and chec
any issues, avoiding the need to put up scaffolding
instance. :
The Bebop Drone can segze into the tightest spots, thank=
in particular to its small size and its side protection bars. ;
The pilot wildl be able to mof
thanks to the video streamed in real time from its front camera &
to the pil ophbsesdearbl et or s ma

progr e

For the real estate industry, the Bebop Drone offers new
possibilities for promoting properties, through videos that can
be posted on online sales sites or 3D reconstructions enabling
potential buyers to take virtual tours of properties.

These new markets follow on from the various markets

already served by Parrot, through its subsidiary senseFly, which offers drones for mapping, agriculture and
inspection.

June 11, 2015:A new generation of connected robots coming this fall!

1 13 ultratechnological connected robots join the
Parrot Minidrones team.

1 Equipped with new capabilities, these highly playful
drone toys are ready for action on the ground, in the air and
on the water!

Plunge into the era of connected toys with the second
generatbn of Parrot Minidrones. Our advanced,
miniaturized robots are piloted with a smartphone or a
tablet via the free piloting app, FreeFlight 3.

Regrouped in three clans, they are ready to take on all
your challenges!

The 6Jumpingé

These super rovers roll, rush, zigzag, take turns at 90
degrees and jump up to 2.5 feet high or long! They can
see, listen and talk thanks to an embedded wide angle
camera, a microphone and a speaker.

- Thed Ni gatetequipped with two powerful LED
lights with adjustable intensity to illuminate the dark.

- The 6 R a caee Gracing cars capable of doing 8
mph bursts of speed.

The O6Airbornebd

These quadricopters are aces of acrobatics and can

perform flips and rip through the air at 11 mph.

- Thedé Ni gdart fy duing the day and night thanks to two powerful LED lights with adjustable
intensity.

- Thed C a r agectransport drones, capable of carrying figurines or toy bricks.

The 6Hydrofoild



These flying drones are attached to a hydrofoil that hovers and glidessatie water. They can reach the
speeds up to 5.4 knots (6 mph).

Introducing Parrot Jumping,
the smart terrestrial robots

Thed J u mpadrensmdit terrestrial robots piloted inWi2.4 or 5 Ghz via the frefereeFlight 3 applicatiors.
1 Embedded camera:they areequipped with a wide angle camera theams live, immersive views on the
screen of the piloting smartphone or tablet. Ttake pictures and videos which are directly stored on the
internal 4GB flash memory.
1 Embedded speaker and microphone:
o Theytaki: depending on their mood, they O6bipé, 06zii
o Walkie talkie: you can talk and listen through them. Imagine getting close to a cat and surprising it
with the cry of a mouse!
1 A patented springmounted system:true tumbles, they can jump up to 2.5 ft. in height and length and
always land on their wheels!
1 Automatic movements:the Jumping perform acrobatics, without the need for training: spin around, jump,
roll upside down, push or hit an object.
1 Retractable wheelslarge ¢ compact mode to adapt to all driving styles.
1 A programmable road plan: a o6road plandé enables you to prograr
appears on the app among the predefined movements. You just have to click on it to see the Jumping Drones
maneiver autonomously.

Discover:

- TheJumpi ng robdts gghippédd, with two powerful LED lights with adjustable intensity.
- TheJumpi ng trieRracmgadrs capable of quick acceleration with 8 mph bursts of speed!

Pl unge into thempgiamdg Niight!lt he

0“""0 }20

The Jumping Night can see in the dark. You just have to activate their powerful LED lights from the FreeFlight

3 application and adjust the intensity. They can also send light signals to indicate that the coast is clear or to give
noticeof a danger.

They can patrol and take complete video reports, even in dark areas.

1 Maximum speed: 4 mph

1 Jump: up to 2.5 ft. (height & length)

1 Battery life: 20 minute$ fast charging in 25 minutes (with a 2.6A charger, not included)

3 characters availabé: Diesel, Buzz and Marshall

Challenge the c¢clock with the Jumping

3ForiOS & Android smartphones and tablets



Equipped with a powerful engine and large wheels for perfect tractioduthping Racereaches up to six

mph thanks to fiboosto mode whiaph i s enacted through
The two large retractable wheels adapt to all driving styles.

- Wheels open, for greater stability in higheed, ideal on smooth roads.

- While compact to increase agility and drive through narrow areas.

Thrills guaranteed!

1 Maximum speed: 8 mph

1 Jump: upto 2.5 ft. (high & length)

91 Battery life: 20 minute$ Fast charging in 25 minutes (with a 2.6A charger, not included)

3 characters available:Jett, Max and Tuk-Tuk

Introducing Parrot Airborne, the flying acrobatic robots
Ultra-compact and lightveight (1.2 Ibs?), thePar r ot 0 Are flyingorobote mloted in Bluetooth Smart
via the freeFreeFlight 3 app for smartphones and tabfets
Comfortable both indoors and outdoors, they are equipped with a removable polyamide hull to protect the
propellers.
1 Full of sensors:ThePar r ot O Adve rbnoarkable flight stability and utilize technologies usually
dedicated to larger drones:
0 A 3-axis accelerometer and a-&xis gyroscopemeasure and analyze each movement or inclination of
the drone and, thanks tiee autopilot, rectify the position of the Minidrone.
0 A vertical camera compares, every 16 milliseconds, an image of the ground to the previous one to
determine the speed of the Minidrone. It also enables the Minidrone to take snapshots, which are saved
onthe 1 Gb flashmemofy Per fect for aeri al Afsel fies. o
0 An ultrasound sensoranalyzes the flight altitude up to 13 ft. Beyond, a pressure sensor controls the
Minidrone in altitude.
1 Aces of acrobaticsThed Ai r b cando aighspeed flights: they rush up to 11 mph, turn right, turn left
and perform flips with amazing fluidity Ramadd stabil
6 Ai r bwrn @0e16180 degrees in a flash.
They are always on alert. Toss thernithe air and their sensors detect it instantaneously: engines start
aut omat i c Albbryedasd abhé i @de in the air!

Discover:

- TheAi r bor ne bultNd fly Hurirfg the day and night thanks to two powerful LED lights with
adjustable intensity
- TheAi r bor ne trén§part dgoaed able to carry figurines or toy bricks.

Set out on an expedition with the Airhb

4+Weight without hull
5i0S & Android
6 Transferred on a computer via the embedded micro-USB connector



S o &

Thanks to their powerful white LED lights activated from theeeFlight 3 app, the Airborne Night can
explore even ithe shadows of darkness.

During night patrols, you can modify the intensity of their headlights and, same as for their terrestrial
counterpart, you can send signals with flashing lights!

They can explore areas that are dim and only accessible by air.

1 Maximum speed: 11 mph

1 Battery life: 9 minutes without hull Fast charging in 25 minutes (with a 2.6A charger, not included)

3 characters available: SWAT, Mac Lane and Blaze

Embark on daring missions with the Airhb

The Parrot Airborne Cargo are transport drones capable of carrying a toy pilot or any kind of miniature
freight, like toy blocks.

This customization potential opens the imagination to limitless adventures!

1 Maximum speed: 11 mph

1 Battery life: 9 minutes without hudt Fast charging i25 minutes (with a 2.6A charger, not included)

2 characters available:Mars and Travis

ing Parrot Hydrofoil,
robots uniting water and

Piloted in Buetooth Smart fronfrreeFlight 3 applicatiori, the Hydrofoils are flying Minidrones that can be
attached to a hydrofoil.
They rise out of the water to hover over the surface and rush like the racers in a sailing match.

1 Once the engines are on, the upper part of the Hydrofoil positions perpendicularly to the nautical structure.

7i0S & Android



Thanks to the four propellers of the Minidrone, it slides through the water and stays about 2 inches above
the surface with amazing stability aadility.

1 As the water resistance is reduced, it can reach the maximum speed of 5.4 knots (6 mph)iaradftash
without capsizing.

1 Equipped with all the capabilities that ar-
common to the &er
Hydrofoils can be separated from ithe
nautical structure in order to fly througl
the air and do breathtaking aeric
acrobatics!

1 Maximum speed:
0 11 mphin the air
o 6 mph (5.4 knots) on wat€it is
recommended to use th
Hydrofoil on freshwater)
1 Battery life: 7 minutes- Fast charging in
25 minutes (with a 2.6A charger, no
included)

2 characters available: Orak & New Z

Technical specifications
Jumping Night Jumping Race Airborne Night Airborne Cargo Hydrofoll

Flash memory 4GB  Flash memory 4GB Flash memory 1GB  Flash memory 1GB  Flash memory 1GB

Camera Camera Camera Camera Camera
VGA Video/Photos  VGA Video/Photos  Shapshot VGA Snapshot VGA Snapshot VGA
(640 x 480 px) (640 x 480 px) (480x640) 300,000  (480x640) 300,000 (480x640) 300,000
30 frames per second 30 frames per second pixels pixels pixels
Specific Specific Specific Specific Specific
Characteristics Characteristics Characteristics Characteristics Characteristics
White LEDs Large wheels White LEDs Customizable Removable nautical
structure
Microphone Microphone Removable hull in Removable hull in
Speakerphone Speakerphone polyamide polyamide
Speed & Jump Speed & Jump Speed Speed Speed
Up to 7km/h (4.3 Up to 13km/h (8mph) Upto 18 km/h (11.2 Upto 18 km/h (11.2 Up tol8 km/h (11.2
mph) Jump: 75 cm/2.5 ft.  mph) mph) mph)
Jump: 80 cm/2.5 ft.  (high/long) in the air
(high/long) Up to 10km/h (6.2

mph) on water

Connectivity Connectivity Connectivity Connectivity Connectivity
Generates its own Wi Generates its own Wi Via Bluetoot? Smart Via Bluetoot!? Smart Via Bluetoot Smart
Fi® (AC) 2.4 or 5 Ghz Fi® (AC) 2.4 or 5 Ghz
Range: up to 50 m/16 Range: up to 50 m/16 Range: up to 20 m/65 Range: up to 20 m/65 Range: up to 20 m/65
ft. ft. ft. ft. ft.

Application Application Application Application Application
FreeFlight 3, free app FreeFlight 3, free app FreeFlight 3, free app FreeFlight 3, free app FreeFlight 3, free app
for smartphones and for smartphones and for smartphones and for smartphones and for smartphones and
tablets tablets tablets tablets tablets
iOS & Android iOS & Android iOS & Android iOS & Android iOS & Android

8Except the LEDs and the capability to carry figurines



Battery
Rechargeable
Lithium-Polymer 550
MAH battery
Lasts up to 20 min

Fast charge25 min
(with 2.6 A charger
not included)

0S

Operates under Linux

Free SDK for
developers
Dimensions &
Weight
Large wheels:
186 x 155 x 116 mm
(7.3x6.1x4.5in)

Tightened wheels:
143 x 155 x 116 mm
(5.6 x6.1x4.5in)
192 gr/ 6.7 oz.

Box content
1 Jumping Night
Drone
2 spare rubber feet
1 battery
1 USB/Micro USB
cable
1 set of stickers

1 quick start guide

Battery
Rechargeable

Lithium-Polymer 550

mMAH battery
Lasts up to 20 min

Fast charge: 25 min
(with 2.6 A charger
not included)

(01

Operates under Linux

Free SDK for
developers
Dimensions &
Weight
Large wheels:
189 x 155 x 116 mm
(7.4x6..1x4..51in)

Tightened wheels:
143 x 155 x 116 mm
(5.6 x6.1x4.5in)
205 gr/7.2 oz.

Box Content

1 Jumping Race Dron

2 spare rubber feet

1 battery

1 USB/Micro USB
cable

1 set of stickers

1 quick start guide

Battery
Rechargeable
Lithium-Polymer 550
mAH battery
Lasts up to 9 min
(7 min with hull)
Fast charge: 25 min
(with 2.6 A charger
not included)

(OF]

Operates under Linux

Free SDK for

developers
Dimensions &

Weight

With hull:

180 x 185 x 40 mm

(7.0x7.2x1.5in)

63 gr/2.2 oz.

Without hull:
150 x 150 x 40 mm
(5.9x5.9x1.5in)
54 gr/1.9 oz.

Box Content
1 Airborne Night
Drone
1 hull
1 battery
1 USB/Micro USB
cable
1 set of stickers

1 quick start guide

June, 15, 2015Parrot further expands its civil drone business

1 Over 1.5 million retail dronéssold worldwide

Battery
Rechargeable

Lithium-Polymer 550

mMAH battery
Lasts up to 9 min
(7 min with hull)
Fast charge: 25 min
(with 2.6 A charger
not included)

(OF]

Operates under Linux

Free SDK for

developers
Dimensions &

Weight

With hull:

180 x 185 x40 mm

(7.0x7.2x1.5in)

63 gr/2.2 oz.

Without hull:
150 x 150 x 40 mm
(5.9x5.9x1.5in)
54 gr/ 1.9 oz.

Box Content
1 Airborne Cargo
Drone
1 hull
1 battery
1 USB/Micro USB
cable
1 set of stickers

1 quick start guide

1 Airinov and EOS innovation will be joininthe Parrot Group

Battery
Rechargeable
Lithium-Polymer 550
MAH battery
Lasts up to 9 min
(7 min with structure)
Fast charge: 25 min
(with 2.6 A charger
not included)

oS
Operates under Linux
Free SDK for
developers
Dimensions &

Weight
With hydrofoil:

320 x 340 x 140 mm
(12.5x13.7x5.51in)
247 gr/87 oz.

Without hydrofoil:
150 x 150 x 40 mm
(5.9x5.9x1.5in)
58 gr/2.00z.

Box Content
1 Hydrofoil Drone
1 hydrofoil structure

1 battery

1 USB/Micro USB
cable

1 set of stickers

1 quick start guide

Since the AR.Drone in 2010, the recreational drones developed by Parrot have continued to open up new
possibilities and enjoy great success with consumers.

A true pioneer on this market, Parrot has always sought to design lightwesgbsdunder 500 gr) that are easy
to pilot with a smartphone or tablet, are packed with technology, offer integrated sensors initially used on larger
drones, and are affordable.

With the AR.Drond0, whi ch i s stil/] o ne o fthe Mihidrondsrthe nelv@enerdiiens t s e | |
of connected toy robots released in 2014, and theeall Bebop drone with digitally stabilizedaXis full HD
camera, Parrot has sold over 1.5 million drones worldwide.

For the past three years, Parrot has been mowirvgafd with its external growth policy, acquiring interests in
firms on the commercial civil drone market. Its acquisitions include senseFly, a Swiss company that designs
ultralight, autonomous flying wings for mapping.

9 AR.Drone, AR.Drone 2.0, Bebop, Minidrones
© AR.Drone and AR.Drone 2.0



Parrot is continuing to roll out itstrategy to identify outstanding opportunities in @@mmercialDrone sector
and is building up a range of advanced expertise, focused on meeting the needs of its three priority markets
(precision farming, 3D mapping and surveillance).

This year, two inovative firms are joining the Parrot Group.

Airinov: precision farming drone pioneer and market leader

After acquiring an initial 21.1% stake at the end of 2013, the Parrot Group is ramping up its interest in Airinov to
53.1%1, reflecting the relevanasf this cooperation.

Airinov, founded in 2010 by two engineers and a f ar me
drones for precision farming, 0 Kemmerdial Diorte doranchh Thee t ar g
company hasleveloped a sensor and a set of data processing algorithms enabling it to obtain groundbreaking
agronomic indicators providing farmers with valuable
i mprove their har ve s tlauiched, Aidnov hasynetahe deeds of eMerdc Q0 faBniera.c e i
Since 2014, the Airinov sensor has been incorporate
CommercialDr one subsidiary. Airinov has al sodbaohétsap whag
equipped with an eBee AG able to cover 3 ha per minute of flight time, are able to benefit upstream from
Airinovds expertise to easily complete the prelimina

registered with the Frenchivil aviation authority (DGAC) in December 2014) and downstream from its
proprietary SaaS platform for analyzing the data collected. The Airinov sensor is also being integrated into all
types of drones and in particular the company is looking to deutsl@xpertise in terms of services for farmers

and processing the data collected.

The fiagridroned makes it possible to observe a range
without having to take destructive samples. The sensor e¢bedlight reflected by the plant cover in four

di fferent bands, defined with the EMMAH joint resear
institute for agricultural research (INRA), making it possible to access groundbreaking agrdataea wheat,

barley, rapeseed and corn, such as biomassateafindex (LAI) or chlorophyll rates (CAB). The data analysis

makes it possible to accurately evaluate the levels of fertilization, flowering, humidity, weather damage, etc. The

data sent tahe farmers enables them to automatically and accurately adjust their fertilizer requirements in their

fields during the different growth phases for their crops.

Airinov generated 1.4 million euros of revenues in 2014, completing flights over more tl00 2@&ctares

during the 2012014 season. Following the operation, Parrot will have a 53.13% stake in Airinov, investing 6.1
million euros as part of a capital increase to finance its development and 1.4 million euros to buy out its
historical minority sheeholders. The management team and founders will hold the remaining 46.87%. The
agreement is combined with reciprocal put and call options that may be exercised in 2019 based on the revenues
and earnings achieved by Airinov in 2017 and 2018. The compdased in Paris and also has a test farm in
southwest France, where its future projects are assessed. The company is targeting strong international
development, thanks to these additional funds.

EOS Innovation: mobile surveillance robotics

After acquiringan initial 33.4% stake at the end of 2013, Parrot plans to increase its interest by investing in a 2
million euro convertible bond issue. Parrot is also acquiring for an additional 290,000 all the shares held by
Scientipble, an investment fund financinghavative starups in the Paris area. Once the bonds have been
converted into EOS I nnovation shares in 2I21The Parro
agreement is combined with reciprocal put and call options that may be exercised in 20ll8rbdee revenues

and earnings achieved by EOS Innovation in 2018.

Founded in 2010, EOS 4{vnmo 'V atnit e, has mbév dleo pad viee | | an
automated patrol rounds in warehouses and sensitive sites with a viewdimgeskcurity costs and risks, while
optimizing surveillance.

e-vigilante moves about and positions itself within its environment independently.

Thanks to its multiple oboard sensors (day/night camera, thermal camera-rbomge detection sensor,
LIDAR), evigilante constantly analyzes its environment to provide instant reports on any incidents encountered,
such as intrusions, hot spot detection or displaced objects.

" LOl signed on May 29, 2015 with a view to finalizing the operation by July 31, 2015.

12| Ol signed on May 19, 2015 with a view to finalizing the operation by July 31, 2015.



The remote operator can dispel any doubts remotely, activate the alarm, communicéie wighson on site,
follow up on incidents and check the sitebs critical

It was released in 2014, aimed in particular at major logistics and distribution firms.

EOS I nnovationd6s new resour cweisgiwidnt iebdedistiitmoneFherag i n
Parrot Group and EOS Innovation will also be working together to develop completanatteain surveillance
solutions.

September 4, 2015
Parrot Zik 3, Everything a headset should offer

iZi k is the revolution.
Zik 3 is theevolution.

Evolution is a permanent revolution.
Philippe Starck
Simply beautiful,
Completely wireless,
Hyper intuitive,
Highly technical,
Compatible with all/l modern devices i
Zik3is the newest ¢genemasicandtelephdne healset, desighex! bywbitarcle | e s
* Zik 3.0 works with all smartphones, tablets, Apple Watch and Android Wear
In a class of its own, Zik reinvents itself with new colors, improved design, wireless charging, high fidelity
sound quality with a USB, and smart noise cancelling.
Simply beautiful
Fashionable, maybe more feminine, the Zik 3 reflect a couture spirit in shiny croc texture -deaithesr
overstitched details in trendy colors.
A Croc texture, with a touch of lavishness, in kldarown, emerald green or red
A Overstitched details, an assertive style in black or ivory
A Leathergrain, a classic, available exclusively in black
The design of the headphone has been modified to incorporate an enlarged headband for more comfort.
Completely wireless and hypeiintuitive
A Wireless charging: Parrot Zik 3 comes with its own wireless charger and is compatible with wireless Qi
chargers. Charging time is 2 hours for 18 hour autonomy.
A Bluetooth & NFC connections: Parrot Zik 3 is compkiwith all mobile phones available on the
market and accepts a variety of music sources (audio via Bluetooth and throughpeithireaini jack cable for
the connection to all audio and video systems, like those available in planes.) Parrot Zik 8aalses f
integrated NFC technology for easy pairing.
A A capacitive command panel: Located on the entire surface of the right earpiece, a tactile panel accesses
the Parrot Zi k 36s basic functions in a adpstsythei nt ui t i

volume, a horizontal swipe changes tracks and a tap pauses the music.

0

n



A Head detection: The Parrot Zik 3 detects when you remove the headset and automatically pauses the
music. Putting the headphones back on your head prompts the musiaiie maying.

Highly technical for a quality audio without compromise
A Automatic, adaptive, active noise control

The Parrot Zik 3 benefits from powerful adaptive noi ¢
noise and an algorithm combingese signals to generate opposing acoustic waves, creating noise reduction up
to 30 decibels.

The ANC can be managed manually with the headsetds
surrounding noise.

A Street Mode

A patented algorithm compsates for the isolation from the earpiece bynjecting part of the surrounding

noise. This algorithm also removes the occlusion effect commonly experienced with closed headphones. During
a phone conversation, for example, this mode enables a natuwrapii@n of your own voice, offering optimized
listening comfort and eliminating sensations of isolation.

A High Fidelity quality

When connected through USB, audiophiles experience music in 4fi quality while recharging the
headset.

A HD telephone

Whetheryou are on a noisy street, in a windy place or on public transportation, phone conversations are crystal
clear thanks to powerful algorithms isolating your voice from surrounding noises.

Compatible with O6Voice HDG6 t euwsdhvoioe qoajty during dakks, aPidther ot  Z i
person on the other line was seated next to you.

A dedicated application compatible with 6moderndé devi

The dedicated o6Parrot Ziké App for smartphoned and t
Wear!

It enables you to 6tuned your headphones to your musi

A Parrot Concert Hall: Recreates #eusticf a living room, a concert hall or a jazz club.
A Equalizer: Enables to adjust the sound afétaZik 3 in a fast and intuitive way.
A Producer Mode: Tune your headphones like professionals do in studio thanks teperfogmance

five-band, fullparametric equalizer combined with a proprietary spatialization effect.

A Tuned By: Access audio mets created by artists and listen to their music the way they want it to sound
on the Parrot Zik. You can also download presets created and shared by other Parrot Zik users.

*kk

The Parrot Zik 3 works with a rechargeableldmn battery.
The headphonesme with:

1 Li-lon battery (830mAh) 1 USB/micro USB cable
1 threepoint mini jack 3 cable 1 protective pouch

1 quick start guide 1 wireless charger

A Availability date: End of 2015

October, 2, 2015
Drone devel opments ramping up




Distribution agreements with Target and AT&T in the United States

Building on the success of iRetail Droneswith the widest range of products on the market, Parrot has signed
distribution agreements with major retailers as preparations get underway for tbeyeadholiday season.

Target, a leading general merchandise retailer in the US (1,790 stores, $72 billion in sales for 2014), is a very
popular, iconic brand. The latest generation of Parrot MiniDrones (four products), the Parrot Jumping Sumo, the
Parrot Rollig Spider and the Parrot Bebop Drone will be released in the coming weeks at all Target stores and
onitsecommer ce site. The sales generated through Target
from the third quarter (period from July 1 to Sampber 30, 2015).

AT&T is a leading telecommunications group (fixed, mobile, internet, TV) in the US, serving over 120 million
customers, with an extensive network of retail stores. Within the next few weeks, 1,200 AT&T stores will start
distributing Parro 6 s Mi ni Drones.

These developments will be accompanied by new marketing tools for showcasing Parrot Dstores as well
as training programs for sales associates on the ground. The Group has also ramped up its US customer service
resources and calleah the expertise of an external partner, with nearly 50 operators trained up to meet end

customersé needs.

Already present in the US through tter retailers- physical and onliné such as Amazon, Apple, Best Buy,
Brookstone, Fred Meyer and Horizon Heblas well as through its ownammerce site, Parrot has laid the
foundations for a major eraf-year holiday season.

MicaSense and Iconem join the Parrot Group

In addition to ramping up itRetail Dronebusiness, Parrot launched an external growth pati012 to acquire
ownership interests in leadireglge companies on ti@®mmercialDrone market.

Parrot is moving forward with its strategy to identify outstanding small firms and achieve verticalization in the
CommercialDrone sector, assembling togetlend contributing to the development of leading firms in their
fields, focused on meeting the needs of its three priority markets: precision farming, 3D mapping and inspection.

MICASENSE : Advanced scientific imaging for agriculture

Founded in 2014 in Stle (Washington, USA) by three drone industry experts, MicaSense designs advanced
data gathering and processing systemskndwo foritpspeedi si on
and performance, is used by several major drone brands.

To provide fast and accurate crop health information, MicaSense also offers ATLAS, a powerful cloud service
for the storage, processing, analysis and presentation of multispectral data. Theseedgéiqgoprietary
analytics tools make it possible, in particulty provide timebased trends and change maps for crops (water,
soil, fertilizer and pests), thereby optimizing their management.

After acquiring an initial 35% ownership interest in September 2014 and thanks to the relevance of this alliance,

the ParrotGr oup i s ramping up its position, up to 51% of
investment of $7.4 million. The agreement provides for reciprocal put and call options that may be exercised in
2019 based on Micas$Senr2@l8. Ihe clasimgesexrpecsed ta Ibeccompleted whis ausumri. o

The acquisition of MicaSense is further strengthening the expert capabilities in place within the Group, and
particularly Airinov (June 2015), with an outstanding range of precision farming slidem@oyed, combining

various sensors adapted for different crop types, as well as advanced software solutions and complementary
development models.

ICONEM : Digital memory of archaeological sites



Founded in 2013 by an architect who was specialized in researching archaeological sites and a helicopter pilot
who was a keen drone enthusiast, Iconem is specialized in the digital conservation of archaeological sites. The
images and data captured us@gmmercialDrones (GPS coordinates, area, volume, height, etc.) are processed
using algorithms developed in partnership with the digital sciences research institute (Inria Rochencourt) and
make it possible to generate very accurate 3D models (1 pixel/cm).

These advanced technological capabilities make it possible to take measurements for normally inaccessible
areas, in addition to creating exact digital replicas of sites and monitoring their changes over time. Iconem,
which benefits from support from Inria, itdosoft France and the common research institute -Mitaosoft
Research, is rolling out its solutions with UNESCO, the World Bank and National Geographic.

Parrot is subscribing for a 01.35 mill i wonem Bhpset al i
resources will make it possible to develop the organization, create a collaborative platform and fund the
digitalization of key archaeological sites. An industrial and commercial partnership will also aim to develop
collaboration with the Past Group and particularly its specialized 3D mapping &uwmmercial Drone
companies.

Hive-down of Parrot Drone and increase of financing possibilities

Parrot has continued moving forward with the projecthiee-down its Drone business (consumer and
professional), as announced at the end of July 2015, to create a pure player for drorfége-toisnis being
proposed to the shareholders at the extraordinary general meeting convened for November 6, 2015 and will be
completed pursuant to the spiffs lecal regime. The Connected Devices division, which consists mainly of the
long-term research lab of the Group, will@alse included in Parrot Drone.

On this occasion, the Group will also invite its shareholders to renew, for 26 months, the financial authorizations
granted at the annual general meeting on June 11, 2014 allowing the Board of Directors to issue securities, and
in particular to increase ¢hmaximum limit for the authorization to issue (with preferential subscription rights
maintained) securities giving access to the share capital of Parrot up to 25 million shares.

In a sector that is growing very quickly, with the Group now establishea gisbal market leader for both
consumer andCommercial Dronesthese financial authorizations will give Parrot the necessary financial
flexibility, which it could use at the right time, to further accelerate its development and take advantage of
market oportunities in the context of a responsive competitive environment. Parrot would like its shareholders
to support its ambition to lead the global development of civil drones.

Henr i Seydoux, Parrotds main shar ehion fdoerrmetdh r Rafrgrho tha ss
Directors that Horizon/hbas put in place financial resources to participate to the strengthening of Parrot's equity
structure. Alongside this, Parrot will seek to involve the management team with a view to attracting rtew talen
within the Group as well.

October 23, 2015
OFI i ght Pl andé for

Create your own flight plans like
a pro!

Parrot introduces the Bebop Drone Flight Plan to
allow pilots to create an easy and autonomous
flight: Flight Plan.

The pilot carplot the desired flight route on a map and precisely define all flight parameters such as: direction,
altitude, speed, camera angle and video recording or pictures. Flight Plan offers an ideal piloting mode for
filming in full HD.



